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INTRODUCTION 

 

 

This book aims to give a broad overview of different issues on responsible thinking especially 

in the scientific fields of business & management, tourism and education.  

At first, responsible thinking process in the light of education, if properly used, is designed to 

support and facilitate educators how to teach students in order to develop a sense of 

responsibility for their own lives and to respect and accept the lives of everyone else around 

them. Secondly, responsible business and tourism present practical ways to accelerate 

solutions for a more sustainable and inclusive world while increasing business and industrial 

growth. The commitments of leading global companies endeavour to explore deeper 

integration of sustainability and social responsibility to deliver longer-term business success. 

 

Recent book comprises nine interesting studies with pioneering scientific research results – 

both theoretical and empirical – having regard to responsible thinking. These studies are the 

quintessence of an international conference organised under the title of ‘Issues of Responsible 

Thinking’ on 13 April, 2016 at Kodolányi János University of Applied Sciences (Budapest) as 

an outstanding program of the 6th International Week of the institution.  

 

From the fields of Education Science, Hasan Yüksel’s study gives a theoretic summary of 

lifelong learning and employment. The most important characteristics of lifelong learning are 

thoroughly introduced, moreover, at the end a multitude of basic Turkish specificities are 

presented.  

An interesting study of Liudmyla Melko leads us to professionally oriented training of 

students as a crucial factor of responsible tourist businesses. The practical training program 

has been elaborated by professionals of KROK University and gives opportunities for 

adaptation to other higher educational institutions. 

The most practical study of this book has been elaborated by Rostislav Tomeš who attempts to 

present new spreadsheet functions of Microsoft Excel 2016. This paper is undoubtedly useful 

for both students and professionals who intend to improve their ICT competence. 

 

Most studies seize the opportunity to deepen knowledge in terms of Responsible Tourism. 

Helena Horávoká and Lukáš Volf wrote an excellent chapter in collaboration about the 

strategy marketing management on tour operators with specific emphasis on creative value 

proposition. These findings are perfect examples to adapt by other tour operators globally 

enhancing the role of creative economy. 

Vânia Costa’s paper deals with development possibilities throughout international tourism in 

Northern Portugal, near the city of Porto, in particular the development of Oporto 

International Airport and its role in the improvement of regional economy.  

Iveta Hamarneh’s research focus has been put on gastronomic tourism as an increasing 

branch of international and national tourism. The chapter sheds light on the contributing 

factors created by gastro-tourism towards regional development. 

 

A great chapter entitled ‘The structural reforms undertaken in the banking sector in Turkey’ 

prepared by Adnan Kalkan and Mehmet Gençtürk from responsible business & management 

science also arouse the reader’s interest. The writers try to give a deep insight to the historic 

evolution of Turkish banking system and the transformation of the national system.  
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A special case study written by Elena Goryacheva helps to immerse in practical knowledge in 

contractual responsibility of businessmen in Kazakhstan.  

The excellent study about development possibilities of social responsibility of business as an 

instrument for improving corporate management in the Russian Federation comprises 

theoretical research findings of Gladkaia Svetlana Vladimirovna. 

 

In total, all studies attempt to give nuances to the different alternatives of responsible 

business, tourism and education furthermore, to contribute the expansion of theoretical and 

empirical knowledge from these emerging disciplines. 
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LIFE LONG LEARNING AND EMPLOYMENT: THE TURKISH CASE 

HASAN YÜKSEL1 

 

KEYWORDS: Life Long Learning (LLL), employment, Turkish Employment Agency  

 

ABSTRACT: Lifelong learning (LLL) can be connoted with the idea that it is a sort of 

learning style continuing from ‘cradle to grave.’ Therefore, it is a perpetual and ceaseless 

process. This learning type is also crucial for employment on account of the fact that labour 

markets and employment as a kind of output is not stable, in the stark contrast, it is dynamic, 

so that, the requirements of employment and the qualifications of the labour force are apt to 

change in an ongoing way. This paves the way that the employment strategies of the 

governments are to be modified depending on the new conditions of labour markets. Here the 

main components of life-long learning programs and their impacts on the labour markets are 

tried to find out by means of using some labour market oriented institutions such as Turkish 

Employment Agency (TEA) as well as on the job training programs. The study consists of 

three parts. In the first part, necessary information is given on the basis of lifelong learning 

and its relationship with the employment. In the second part, TEA and its activities are 

shared. As for the last part, the ultimate parameters of Turkish employment and lifelong 

learning strategy are given.  

 

INTRODUCTION 

Life-long learning (LLL) is a complex term to define in spite of the fact that it covers the 

process of education spreading to all spheres of life. Throughout all courses of life, it requires 

perpetual learning and teaching activity, so that, it enhances individuals’ intellectual and 

practical capability.  

LLL and employment are interrelated issues to be debated. The reason is that LLL raises the 

qualifications of individuals, so to say, employees, which is quite crucial for employment 

itself. The globe shifts in a quick way so does the employment standards. Those who have just 

the capability of agricultural or industrial workers right now do not make any sense since the 

age we have been experiencing is defined as the age of knowledge. Hence, the qualifications 

of the employees are to be modified depending on this. This is something like refreshing 

yourself and reading the spirit of time. If time blows you agriculture, you are to get the 

position of agricultural work; if it is industry, then industrial workers come to the agenda; or if 

knowledge oriented standards come to fore, position yourself as knowledge workers. This 

type of process creates ‘difference’ and ‘diversification’ from others. It is a sort of going 

beyond the standards as well.  

In the study, LLL programs and its impact on employment have been discussed within the 

framework of Turkish Employment Agency (TEA) founded in 1946. The study consists of 

three parts. In the first part of the study, LLL and its main parameters have been covered. In 

the second part, the interrelation of LLL and employment has been laid an emphasis. As for 

                                                           
1 Hasan Yüksel: Associate Professor, Çankırı Karatekin University Faculty of Economics and Administrative 

Science Department of Labour Economics and Industrial Relations: hasanyuksel37@gmail.com 
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the last part, the activities of TEA and its fundamental relationship with LLL have been 

brought to fore.  

 

LIFE LONG LEARNING (LLL) 

Learning is commonly associated with and limited to formal teaching and learning activity 

and it is apart from daily life and work. In formal learning activities, there is a strict gap 

between daily work and learning procedures on account of the fact that it is regulated 

depending on the inside classroom work (Cunningham, 2006).  

As for lifelong learning, it is concerned with the moderating facet of education which means 

that education is not just an apparatus as preparation for life restricted to some boundaries; in 

the stark contrast, it is a particular way accompanying throughout life (Boyadjieva – Petkova, 

2005). LLL which is a revolt against formal and limited education and which suggests a 

chance for those who are out of formal education occurred with the contribution of OECD, 

UNESCO, and the Council of Europe as an educational strategy a few decades ago. 

According to OECD usage, LLL ‘refers simply to recurrent or adult education but 

encompasses all learning endeavours over the lifespan.’ (OECD, 2004) In other definition, 

LLL is perceived as a ‘continuing education or education permanent in which the 

achievement of tasks is (…) education as built into the process of living rather than as 

separated into a range of special activities.’ (Rogers, 1996) In LLL, learning is regarded as 

‘active’, ‘ceaseless’, ‘perpetual’, and ‘integrated into the learning activity.’ (Leader, 2003) 

 

Table 1. LLL and its connotations 

LLL improves quality and quantity of learning 

opportunities.  

OECD, 2007, p. 3. 

LLL includes all types of learning is also 

concerned with adult education. 

Bork, 2001, p. 195. 

“The process of gaining knowledge and skills 

throughout your life, often to help you do your job 

properly.” 

Cambridge Dictionaries Online, 

Retrieved from 

http://dictionary.cambridge.org/spellchec

k/english/?q=life+long+learning (18 

April 2016). 

LLL which continues ‘throughout lifetime’ is a 

learning inspiration for both body and soul.  

Graff, 2012, p. 78. 

“LLL is a learning activity is undertaken 

throughout life and improves knowledge, skills 

and competences within personal, civic, social 

and/or employment-related perspectives. Thus, 

the whole spectrum of learning, formal, non-

formal and informal is included as are active 

citizenship, personal fulfilment, social inclusion 

and professional, vocational and employment 

related aspects.” 

The Role of National Qualification 

Systems in Promoting Life Long 

Learning, An OECD Activity, Report 

from Thematic Group 2, Standards and 

Quality Assurance in Qualifications with 

Special Reference to the Recognition of 

Non-formal and Informal Learning, n.d, 

p. 7. 

Source: Author’s own edition 

 

http://dictionary.cambridge.org/spellcheck/english/?q=life+long+learning
http://dictionary.cambridge.org/spellcheck/english/?q=life+long+learning
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LLL as a systematic learning process urges education from ‘cradle to grave’ which actually 

possesses four main peculiarities such as systematic view, learner centrality, stimulus to learn 

as well as multiple education policy (OECD, 2004). 

 

Figure 1. Peculiarities of LLL  

 

 

Source: OECD, 2004, pp. 1-2.  

 A Systematic View: Despite the fact that LLL is free from formal education 

procedures, it entails a systematic approach to be assessed. Without systematicity, it is 

possible for LLL to convert into a random process. It is closely related to demand and 

supply idea that covers all spheres of life, so it necessitates a systematic ideology so as 

to plan all stages of learning.  

 Learner Centrality: In the centre of LLL process, learner is to be on the axis. As a 

matter of fact, learner centred LLL process consists of two parameters on one part of 

which formal educational institutions exist while on the other side, meeting the needs 

of the learners are crucial. Rather than the education itself, learner and his/her learning 

capability is of great significance.  

 Learning Stimulus: Here, stimulus is an incentive which pushes someone to learn 

more and more. In other words, it is a kind of motivation to learn which is quite 

essential for learning that will go on throughout one’s life. So as to form a ground for 

self-motivation to learn, that is to say, ‘learning to learn’, certain initiatives are 

necessary for developing motivational tools.  
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Figure 2. The function of incentives along with a career 

 

Source: Graff, 2012, p.76.  

 Academic backgrounds overlapped with practical implementations are the main basis 

for learning.  Providing that this educational activity life is fostered through incentives 

or rewards, learning will take place over and over. Thus, academia without practice is 

deaf, practice without theoretical backgrounds are blind, and academia and practice 

without incentives are dead (Figure 2).  

 Multiple Education Policy: Multiple education policies refer to the fact that LLL is not 

solely an activity just to acquire knowledge on some particular issues oneself. It is 

more than that. LLL, on the basis of which education is on the fore as a 

multifunctional apparatus, is closely connected with personal development, cultural 

orientation, socio-economic goals that are changeable as time passes by.  

 

 

LLL AND EMPLOYMENT 

  

LLL and employment are quite interrelated with one another as LLL increases and updates 

the ‘qualifications’ of employees which is of great significance for being employed. 

Qualification can be defined “anything that confers official recognition of value in the labour 

market and in further education and training, so a qualification system includes all aspects of 

a country’s activity that result in recognition of learning.” For many people, qualifications are 

some formal ideologies suggested via formal educational context. However, qualifications in 

LLL encapsulate “skills and techniques for performing your job on a day-to-day basis learned 

from a colleague or workplace mentor, for example.”  

Tamkin and Hillage (1999) urge the idea that employability depends on some certain criteria 

such as “the individual (learning style, ambition, plan, existing skills, motivation), the 

company (short/long term needs, business plans and operations), the external company 

environment (globalisation, economic competitiveness), and knowledge repositories”. LLL as 

an ongoing means to learn and to update qualifications suggests the ways to refresh self-

employment capability. Even today called as the age of information on which the 

achievement of organisations depends on the success of individuals and their continual 

learning motivation. So, it is feasible for LLL activities to enhance the employability 

(O’Donoghue – Magurie, 2005).  

 

 

TURKISH EMPLOYMENT AGENCY (TEA) 

In Turkey’s labour markets, employability strategies are ascertained and practiced by public 

and private institutions. Turkish Employment Agency (TEA) is the public institution that 

regulates the national and local labour markets whereas private employment bureaus activate 
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in private sector assists employees so as to find convenient jobs (http://www.iskur.gov.tr/tr-

tr/ozelistihdamburolari.aspx, 19 April 2016).  

Founded in 1946 in Turkey in the name of Institution of Providing Jobs and Employees, TEA 

is very well organised in terms of LLL activities that pave the way for employability. In the 

aftermath of its foundation, the first activity carried out by TEA is to send some labours to 

Germany in order to close the labour force deficit appeared in Germany as a result of World 

War II. Nevertheless, this trend did not continue following the Oil Crisis in 1973. In 1980, 

new parameters occurred on the basis of employment both in Turkey and in the world and the 

activities of TEA were strongly affected by these improvements. Initially, neo-liberalism that 

forced half state and half private sector was adapted by national labour markets which ignited 

the decline of effectiveness of social policy and social state. What’s more, globalisation 

following 1980 was the other result that the world economy gave birth. The most particular 

outcome that globalisation brought about was the worldwide competition and new working 

styles such as telework, mobile work, part time work and so on. Affecting from all these 

improvements, Turkey also deviated from its import substitution model and instead export 

oriented economic model was acceded.  

 

Figure 3. Organisational framework of TEA 

 

 

Source: http://www.iskur.gov.tr/en-us/corporateprofile/institution.aspx, 18 April 2016. 

 

In line with these developments, Turkey and TEA were compulsorily adapt to these new 

changing situations, so TEA had a new law numbered 4904 adopted by Grand National 

http://www.iskur.gov.tr/tr-tr/ozelistihdamburolari.aspx
http://www.iskur.gov.tr/tr-tr/ozelistihdamburolari.aspx
http://www.iskur.gov.tr/en-us/corporateprofile/institution.aspx
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Assembly of Turkey in 25.06.2003. According to this, the responsibilities and the activities of 

TEA were regarded as in the following statements quoted directly:  

• Turkish Employment Agency established for aiding activities of protecting, 

improving, generalising of employment and preventing unemployment, and for 

executing unemployment insurance services has obtained a structure that enable it 

to implement active and passive labour force policies alongside its classical 

services of finding jobs and employees within an extended mission area. 

• A General Council, in which social parties have a majority and representatives of 

public and universities can also participate, has been formed in order to aid 

creating the employment policy of Turkey, by adopting an organisation model 

open to participative and social dialogue.  

• Executive Board including representatives of workers, employers, merchants and 

craftsmen has been formed as the organ of the institution which possesses the 

supreme administration and decision-making abilities, authority and responsibility. 

• Provincial Employment Boards have been formed so as to improve local initiative 

in regional development and determine local employment policies in provinces. 

• Establishment of Private Employment Agencies has been permitted so that they 

render both domestic and overseas activities of finding jobs and employees, and 

the monopolistic authority of the Institution in this field has been abolished. 

• In order to deliver active services in provinces, Regional Directorates have been 

abrogated and Provincial Directorates have been constituted. 

• As career vocation, Employment and Vocational Expert has been generated in 

order the missions of the Institution to be delivered actively and to provide 

qualified personnel employment. 

(http://www.iskur.gov.tr/en-us/corporateprofile/institution.aspx, 18 April 2016) 

 

As a mechanism that organises the national and local labour markets, the activities of TEA 

within the framework of LLL can be categorised into three (http://www.iskur.gov.tr, 18 April 

2016). 

 

Figure 4. Active labour force services of TEA 

 
Source: http://www.iskur.gov.tr, 18 April 2016. 

 

http://www.iskur.gov.tr/en-us/corporateprofile/institution.aspx
http://www.iskur.gov.tr/
http://www.iskur.gov.tr/
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Within the context of LLL, job education courses are the first tool implemented by TEA. In 

these courses 50% of attendants who completed the program are employed by the cooperated 

organisation. These are in a way employment guaranteed courses. In order to participate in 

these courses, attendants are “to be older than 15 years, primary school graduates, having 

appropriate qualities for the occupation they would make progress in, having the qualities 

required by the employer, and being in the status of available unemployed.” As for the job 

training programs, the requirements of which are to be older than 15 and to be unemployed, 

have been given 40 hours of training per week for 6 months while entrepreneurship education 

programs are for those who want to establish their jobs. These active labour force services of 

TEA both enhance the theoretical and practical capability of participants and contribute 

positively to their employment which means that TEA gives chances to update their 

qualifications (Figure 4).  

 

STATISTICAL APPROACH 

Based upon the new data obtained from the official website of TEA, some statistical data is 

given concerning LLL centred activities of TEA in the following tables and graphics.  

 

Table 2. Number of programs and total participants of TEA active labour force 

services 

Source: Türkiye İş Kurumu Genel Müdürlüğü, 2016 Şubat Ayı İstatistik Bülteni, 2016, p. 13. 

 

The number of courses organised within the framework of TEA activities including job 

education courses, on the job training programs and entrepreneurship education programs 

have increased dramatically since 2015. As an example, there were 841 programs in regards 

to job education courses and it reached 902 in 2016; that was also the case for the other 

programs as well. The number of on the job training programs also enhanced from 5,590 in 

2015 to 19,804 in 2016. The considerable increase took place in entrepreneurship programs 

from 70 in 2015 to 3,061 in 2016. The total attendants of the programs have gone up for two 
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years from 30,250 in 2015 to 60,151 in 2016. All these parameters pave the way that TEA 

activities of active labour force contribute a lot to the modification of the qualification of 

Turkish Labour Force in a positive and incentive way which will possibly leave a positive 

impact on the employability (Table 2).  

Considering the gender proportion of the total attendants of TEA activities in February in 

2016, it can be uttered that 54% of them are female which puts forward that female labour 

force in Turkey are extremely willing to overcome some certain barriers that prevent them to 

partake in the labour markets. Depending on the cultural, social and economic background, 

these handicaps can be summarised such as patriarchal family, learned helplessness, glass 

ceiling effect and so on, all of which are also acceded as the parameters for gender 

discrimination. Initially patriarchal family type which is very common in Turkey, especially 

for some parts of the country, is a fundamental problem for female as the family is run by 

father. In these families, father as a dominant figure decides everything instead of the female. 

Concerning learned helplessness, the legends about de-motivation on some particular jobs’ 

incapability turns into a reality for female and they keep themselves away from the labour 

market. As for glass ceiling effect, it is relevant to the discrete but realised barriers that 

impedes them participating in the labour markets in an effective way (Figure 5.). 

 

Figure 5. Distribution of TEA beneficiaries depending on age in February, 2016 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: Türkiye İş Kurumu Genel Müdürlüğü, 2016 Şubat Ayı İstatistik Bülteni, 2016, p. 14. 

 

Analysing the age distribution of TEA beneficiaries, it is witnessed that the highest 

percentage belongs to those who are at the age of 20-24. Their percentage is 33%. This reality 

unveils the fact that the critical period for being unemployed in Turkey is the age that includes 

20-24. Therefore, it is not so astounding that those whose ages are between 20-24 constitute 

the great majority of TEA beneficiaries which stems from an obligation (Figure 6.). 
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Figure 6. Distribution of TEA beneficiaries depending on education in February, 

2016 

 
Source: Türkiye İş Kurumu Genel Müdürlüğü, 2016 Şubat Ayı İstatistik Bülteni, 2016, p. 14. 

 

The ultimate aim of TEA activities is to multiply the qualifications of attendants through LLL 

programs such as on the job training programs, job education courses, and entrepreneurship 

programs since the great percentage of collocutors of TEA activities consist of low trained 

participants. 3, 40.77% of attendants are primary school graduates which reveal the fact that 

they strive hard to advance their qualifications and thorough which increase their likelihood to 

be employed. As the level of education goes up, the employability feasibility also raises 

(Figure 6.). 

 

 

CONCLUSION 

 

Lifelong learning, that is an ongoing learning process, is free from time and place and it is a 

learning type continues from ‘cradle to grave’. LLL is quite significant in regard to enhancing 

employees’ qualifications. Qualifications are closely connected with employment due to the 

fact that refreshing qualifications depending upon time is crucial for employability. The 

employees are to position themselves based upon the new qualification criteria for 

employment. Updating qualifications means updating possibility of employability. Otherwise, 

it is too challenging for employees to be employed. In a way, the possibility of employability 

enhances via LLL. As an example, TEA in Turkey is a public institution that increases the 

employment possibility through instruments like on the job training programs, 

entrepreneurship programs and additionally job education courses. All over the course of the 

study, TEA experiences within the context of LLL are tried to be revealed as a mechanism for 

employability. The study proves that TEA increases the qualifications of the employees and 

so does their employment possibility.  
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NEW SPREADSHEET FUNCTIONS OF MICROSOFT EXCEL 2016 

TOMEŠ ROSTISLAV 2 

 

KEYWORDS: Excel, programming, functions 

 

ABSTRACT: Using functions in modelling economic and financial models in spreadsheet 

software Microsoft Excel is necessary. The paper introduces new spreadsheet functions of 

Microsoft Excel 2016. It focuses on the creation of new decision-making formulas, examples 

show the use of new function SWITCH and compares it to well-known functions IF and 

VLOOKUP. 

INTRODUCTION 

Microsoft Excel is a spreadsheet software which helps users to organise data in rows and 

columns of cells and it is simpler than most CAAT3. It is also highly flexible, with huge list of 

functions. It is possible to install Add-Ins with advanced features and lower cost for 

installation. Microsoft Excel has many powerful features and by using this can easily find 

context of large data tables. Excel has data size limitation of processing only one million rows 

or records of data. (Varma, 2014) 

A large number of data tables about tourism are available, international tourism expenditures 

of international outbound visitors in other countries, including payments to foreign carriers for 

international transport is available for example at http://data.worldbank.org/ 4. Also Eurostat 

table is available at http://ec.europa.eu/eurostat/web/tourism/data/main-tables and many other. 

All these data could be analysed in CAAT tool as Microsoft Excel is. Using Excel spreadsheet 

function increases variability and complexity of data analysis. 

Excel as a software system is a bundle of a functional, declarative language of spreadsheet 

formulas and an imperative language of macros in VBA5. They are fundamentally different 

and require completely different styles of programming, so that proficiency in one of them 

does not help in learning the other. In fact, many experienced spreadsheet users avoid using 

VBA. 

Taking those factors into account, it is not surprising that (Peyton et al., 2003) proposed an 

extension to Excel by allowing user defined functions defined by means of spreadsheets. They 

wrote: From a programming language point of view, then, spreadsheets lack the most 

fundamental mechanism that we use to control complexity: the ability to define re-usable 

abstractions. In effect, they deny to end-user programmers the most powerful weapon in our 

armory. Later, they identify the main target users of the proposed solution to be the moderate 

users, i.e. those who understand the spreadsheet paradigm fairly thoroughly. Not only have 

                                                           
2 Tomeš Rostislav: Ingeneer, University College of Business in Prague Department of Information Technology 

and Analytical Methods: tomes@vso-praha.eu 
3 Computer-aided audit tools 
4 http://data.worldbank.org/indicator/ST.INT.XPND.CD 
5 Visual Basic for Applications 

http://data.worldbank.org/
http://ec.europa.eu/eurostat/web/tourism/data/main-tables
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they already mastered the prerequisites, but they also tackle more ambitious and long-lived 

applications (Peyton et al., 2003). Then the authors conclude: The implementation of a 

function must be defined by a spreadsheet, because that is the only computational paradigm 

understood by our target audience. (Balson, 2014) 

Excel Switching functions 

In many tables is switching functions used to prevent displaying error values, coding text or 

number from one system to another or to create conditional calculations. To present Excel 

logical function IF is the most useful to create mentioned formulas. These types of formulas 

were used in many applications table, to evaluate tourism data too. Here are a few examples. 

 

Prevent displaying error values 

In our example table cell E10 contains currency conversion rate for employee’s wages. 

Unfortunately, user forgot to insert currency conversion rate into cell E10 and all formulas in 

next column shows error message #DIV/0!. Here is example how to prevent this situation, 

using function IF is =IF(ISERR(ROUNDUP(D12/$E$10,-1)),””,ROUNDUP(D12/$E$10,-

1)).  

If formula ROUNDUP(D12/$E$10,-1) returns error message #DIV/0! Not this message but 

nothing is displayed in net column, cells seems to be empty. 

 

Figure 1. Prevent displaying error values 

 

Source: author 

In this example only formulas in column E prevent displaying error values, not AVERAGE 

function in the last row of column E. 

Coding text or number from one system to another 

In the next example table cell contains number College assessment tests, 1, 2, 3 or 4 (could be 

also letters A, B, C, …).  Switching formula using IF logical function coding numbers to text 

values according the following table. 
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Table 1. Numbers and text for assessment 

1 Excellent 

2 Very good 

3 Good 

4 Failed 

Source: author 

If number value if is in cell M23, the following formula converts number to text 

=IF(M23=1,"excellent",IF(M23=2,"very good",IF(M23=3,"good",IF(M23=4,"failed")))). 

There are three nested functions IF necessary to use to create the formula. If table of numbers 

and text is in the cell area J23:K26 formula is  

=IF($M$23=$J$23,$K$23,IF($M$23=$J$24,$K$24, 

IF($M$23=$J$25,$K$25,IF($M$23=$J$26,$K$26)))). 

Figure 2. Coding numbers to another system 

1 excellent 4

2 very good

3 good failed

4 failed failed  

Source: author 

At this point author has to say that this example could be solved also using Lookup & 

Reference function VLOOKUP. Formula for table of numbers and text is in the cell area 

J23:K26 and number value in cell M23 is =VLOOKUP($M$23,$J$23:$K$26,2). 

New Excel 2016 switching functions 

In Excel version 2016 some new switching function was released in January 2016 update. 

There are two new functions: IFS and SWITCH in logical Function Library. It allows users to 

create formulas in brand new style. 

 

Logical function IFS 

Logical function IFS allows to create formulas similar to nested functions IF with no need to 

nest functions. How to use the function IFS is described at the next example similar as 

example at Figure 2. 

=IFS(M23=1,"excellent",M23=2,"very good",M23=3,"good",M23=4,"failed")  or 

=IFS($M$23=$J$23,$K$23,$M$23=$J$24,$K$24,$M$23=$J$25,$K$25,$M$23=$J$26, 

$K$26). 

There is only one difference between old function IF and new function IFS. If number outside 

of range <1, 4> is put into cell M23, new function IFS return error message #N/A not FALSE. 

Logical function SWITCH 

There is another logical function in Excel 2016 logical Function Library, its name is 

SWICTH. 
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Table 2. Numbers and names of departments 

1 Prague 

2 Pilsner 

3 Brno 

4 Ostrava 

5 
Czech 

Cieszyn 

Source: author 

In the next example using new function SWITCH from logical Function Library is shown. 

When filling the table of departments amount of income user can input only number of 

department of touristic agency in column No.Dept., name of city will atomically appear in the 

column City. Here is the function SWITCH source code according to Table 2. 

=SWITCH([@[No.Dept.]],1,"Prague",2,"Pilsner",3,"Brno",4,"Ostrava",5,"Czech 

Cieszyn","other city") 

Figure 3. Table with function SWITCH 

No.Inv No.Dept. Amount City

1 3 9 959,00 €   Brno

2 5 6 285,00 €   Czech Cieszyn

3 10 3 201,00 €   other city

4 2 7 831,00 €   Pilsner

5 3 2 776,00 €   Brno

6 4 7 718,00 €   Ostrava

7 1 3 998,00 €   Prague

8 5 1 976,00 €   Czech Cieszyn

9 1 2 443,00 €   Prague

10 5 7 577,00 €   Czech Cieszyn

11 1 5 814,00 €   Prague

12 1 1 888,00 €   Prague

13 5 6 619,00 €   Czech Cieszyn

14 1 5 012,00 €   Prague

15 3 8 588,00 €   Brno

16 4 2 481,00 €   Ostrava

17 3 4 629,00 €   Brno

18 2 9 945,00 €   Pilsner  

Source: author 

At this point author has to say that this example could be solved also using Lookup & 

Reference function VLOOKUP similar to example at Figure 2.  

When using function VLOOKUP formula is =VLOOKUP([@[No.Dept.]],Table2,2,FALSE). 

If finds number from column No.Dept. at first column of Table 2. and returns text from the 

second column of Table 2. If number form column No.Dept. is not find at first column of 

Table 2. function VLOOKUP returns error message #N/A. 
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But at the same moment is necessary to talk about more complexity SWITCH function for 

programming switching formulas. Using SWITCH function increased formula’s 

understandability. It is similar like using Case command in many programming languages. 

CONCLUSION 

In many examples when analysing data table is creating formulas in Microsoft Excel 

necessary. New functions released in Excel version 2016 increased possibility of formulas. 

Principe of formulas is more understandable than logical function IF nested in the other 

logical function IF with many closing brackets at the end of the formula. New logical 

switching functions can help users with easier formulas creation. 
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PROFESSIONALLY ORIENTED TRAINING OF STUDENTS AS FACTOR OF 

RESPONSIBLE TOURIST BUSINESS IN FUTURE 

LIUDMYLA MELKO6 

 

KEYWORDS: Tourism sector, tourism education, practice-oriented education, professional 

competencies.  

 

ABSTRACT: The article reveals the features of professionally-oriented training of future 

experts in tourism in Ukraine and KROK University.  The author highlights the regulatory 

framework on practical training of students of the major “Tourism”, stresses the need to 

strengthen the practice-oriented education, which is the foundation for the formation of 

professional competence and responsibility for future professional activities. Also presents the 

essence of the practice-oriented approach at KROK University on the training of experts in 

tourism which is carried out in several ways: 1) the organisation of educational and 

introductory internship (Comprehensive Bachelor Internship); 2) introduction of practice-

oriented project “School of professional growth for future experts in tourism industry”; 3) 

organisation of workshops on the formation of general professional skills formation. The author 

highlights the features of each field of study. The aim of each type of internship in accordance 

with the regulations is determined, the features of internship management and base of its 

conduction are highlighted. The author reveals the essence of the project “School of 

professional growth for future experts in tourism industry” at KROK University, its importance 

is stressed and practice-oriented approach is emphasised. It is noted that the aim of project is to 

develop professional and personal competencies, professional competence of future expert in 

the field of tourism through extracurricular practice-oriented training. There are the basic tasks 

that serve for the mentioned aim. In the publication the features of the structural components of 

the project are justified, including the following: Tourist room, Professional studios, Tourism in 

Action etc. It reveals the essential characteristics of each subproject, the real examples of 

implementation when working with students at KROK University in the past two years are 

shown. The study stresses the importance for the future experts in tourism to participate in 

trainings on the formation of general professional competencies, the workshop topics are 

provided, among them: Effective communication, Time Management, Effective teaching and so 

on. The author emphasises the importance of the participation of future experts in tourism in 

cross-cultural educational events, which promote a culture of peace and gaining of the 

experience in organising the large-scale events. The article highlights the importance of 

keeping “Creative diary of professional self-improvement of future expert in tourism industry”, 

which promotes conscious attitude to the results of practice-oriented training, systematisation 

of the results and some results of its use by the student are analysed. The importance of 

teaching students to be responsible for their future career during professionally-oriented 

training is emphasised. 
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INTRODUCTION 

Modern education requires practice-oriented approach that will allow future professionals to be 

more prepared for today’s realities, to conduct professional work in difficult conditions of social 

and economic development, to be more competitive in domestic and international business. 

Training of competitive specialists in the field of tourism should permeate the entire system of 

educational process in higher educational institution and start from the first year of study. 

Students should be motivated to realise their responsibility for the results of the study, the level 

of self-preparation, the activity and perseverance in forming of professional competencies that 

will allow in future to make responsible decisions in their own careers. 

According to the regulations ("Educational and professional program of Bachelors’ training" 

in "Tourism" of industry-specific standard of higher education in Ukraine, 2011) the 

normative internships are as they follow: Educational Internship "Introduction to Major" of at 

least 1 week (1.5 ECTS credits) and Production Internship (Comprehensive Bachelor 

Internship) for a minimum of 5 weeks (7.5 ECTS credits). 

Due to the adoption of the Law of Ukraine On Higher Education (№ 1556-VII of  01.07.2014) 

currently new standards of higher education for every level of higher education within each 

specialty are developed according to the National Qualifications Framework. Standards of 

education are developed and approved by the central executive authority in the field of 

education and science in coordination with the National Agency for Quality Assurance in 

Higher Education. Also, today HEIs have more powers to develop curricula, as well as 

introduction of specializations and development of educational programs. 

One of the priorities of experts’ training at KROK University, including Tourism field, is 

practice-oriented training, which includes not only the internships according to the curriculum, 

but also the practice-oriented approach to the whole system of educational process. 

At KROK University the practical training of students, majoring in Tourism, is carried out in 

several directions:  

1) according to state requirements educational and introductory internship (1 year) and 

production internship (Comprehensive Bachelor Internship) (4 year) are organised; 

2) practice-oriented project "School of professional growth for future experts in tourism 

industry" is implemented (1-4 year); 

3) workshops on the formation of general professional competencies (1-3 year) are 

conducted by Career Development Center. 

In addition, students are actively involved in the participation and organisation of cross-cultural 

educational projects, thus forming professional competencies for the organisation of large-scale 

events. 

The aim of the educational and introductory internship is to introduce first-year students with 

the content of their future profession, the nature and scope of the professional activities, with 

the peculiarities of practical activity of enterprises of tourism field. To the conduction of the 

internships the staff of Tourism Department, managers, enterprises’ specialists, organisations 

and institutions of tourism field are involved. The basis for the internship are enterprises of 

the tourism industry (hospitality, tourism industry, restaurant business), the recreation 

industry. 

The purpose of production internship (comprehensive internship) is to deepen and consolidate 

the students’ theoretical knowledge and acquisition of necessary practical skills and work 

experience in the tourism industry, in managerial, planning and economic, marketing 
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activities, mastering of organisational and technological processes that take place in 

enterprises of the tourism industry; familiarising of students with functional responsibilities of 

officers within the professional activity, their functions, rights and responsibilities. Enterprises 

of the tourism industry are the basis of internships. 

The practice-oriented project "School of professional growth for future experts in tourism 

industry" was established at the Department of Tourism by the order of rector in 2014. Opening 

of the project was related to the first enrolment at the university in the field 6.140103 

"Tourism". 

The aim of the project is to develop professional and personal competencies, professional 

adequacy of future experts in tourism through the extracurricular practice-based training. 

Tasks of the project lie in: 

1) Familiarising of students with the leaders of national and international tourism, 

tourism industry enterprises; 

2) Acquiring of knowledge about peculiarities of tourism business, organisation of 

tourist enterprises; 

3) Familiarising with the potential of tourist facilities; 

4) Formation of practical skills and abilities of the expert in tourist services; 

5) Development of creative potential of the person. 

 

The project consists of practice-oriented subprojects, the number and nature of which may 

vary depending on the specific conditions of the educational process. The main ones are: 

"Tourist Room", "Professional Studios", "Tourism in Action" and so on. 

Table 1. Practice-oriented events for future experts of tourism field  

Practice-oriented 

projects    

Essential characteristics 

“Tourist Room” The practice-oriented events to facilitate the familiarisation with the 

types of tourism, as well as enterprises of tourism industry. 

Activities 

(examples) 

«Sokolynyi Khutir» as the centre of rural green tourism in Chernihiv 

region» (Mykola Cherep – Head of Petrushiv centre of rural green 

tourism «Sokolynyi Khutir» of Chernihiv region, Ataman of 

Cossack organization). «Ancient Kyiv in «Kyiv Rus Park» as a 

tourist destination of world level» (Nataliia Koval – Head of 

Department of Culture and History Centre «Kyiv Rus Park»), «Main 

thematic directions of tourist and excursions routes of Ukraine» 

(Serhiy Popovych, Tourist Association of Ukraine, Association of 

Guides of Ukraine), «Tourism of Hungary: current state and 

tendencies of development» (Svitlana Kabysh – Head of 

information bureau «Tourism of Hungary» of Embassy of Hungary 

in Ukraine, representative of National bureau on Hungarian 

Tourism) etc.   

Professional 

Studios 

Practice-oriented events to facilitate familiarisation with the 

enterprises of the tourism industry, the formation of practical skills, 

professional competencies through training, workshops, round 

tables and so on. 
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Activities 

(examples) 

«Tourist business: features of modern development. Workshops 

from the expert» (Oleksandr Korniyenko – business coach, 

manager, traveler, company «Tez Tour»). «Profession of Tourism 

Manager» (Mariia Orobey – Manager of Travel Agency «Let’s 

travel with us»), «We form communication competence: eloquence» 

(Oleksandra Romantsova – Manager, coach-methodologist), «Open 

Argentina» – seminar of School for tourism operators on the basis 

of Argentine House in Ukraine of Embassy of Argentine Republic 

in Ukraine etc. 

Tourism in Action  Practice-oriented events to facilitate the familiarisation with the 

resource potential of the area, acquiring of practical experience on 

methods of organisation and implementation of tourism excursion 

projects and tour routes. 

Enterprises of 

tourism industry 

Tourist enterprise «Hamaliya», hotels «President Hotel», «Hilton 

Kyiv», «Radisson Blu Hotel», «DREAM House hostel Kyiv» etc. 

Excursions 

 

«Let’s travel together: Kachanivka- Sokolynyi Khutir» (travel 

company «Sakums»), «Let’s travel together: Bohdanivka-Yahotyn» 

(tourist enterprise «HradKyivtour»), «Ecological trail at the 

National Park «Holosiyivskyi» etc. 

Museums visits  National Reserve «Sophia of Kyiv», National Kyiv-Pechersk 

Historical and Cultural Reserve, Museum of Arts named after 

Bohdan and Varvara Khanenko, National Museum «Chernobyl» and 

others. 
Source: The author 

“Tourist Room” project aimed at promoting tourism among youth by exploring tourism 

industry leaders, celebrities in the tourism sector. Therefore, to the participation in it students 

of different specialties, employees, partners of KROK University are invited. Subject of 

events takes into account the demand of students to get acquainted with different types of 

tourism. To the conduction of the event the administration and employees of the mentioned 

organisations are involved. The event is of university-wide character. Professional Studios 

project allows expanding the possibilities of formation of practical component of students 

training. It is focused primarily on the future experts in tourism field and gives the 

opportunity to strengthen professional competencies of students through participation in 

specific practice-oriented events, communicating with professionals. It is conducted in the 

form of workshops, trainings, round tables. Students have the opportunity in more practical 

way to contribute to mastering the profession. The feature of this project is that it is 

implemented in cooperation with the Career Development Center of KROK University to the 

conduction of the events the KROK University Alumni Association is also engaged. 

“Tourism in Action” is a project implemented in the form of excursions and travel tours. It 

requires some activity from its members, because it is implemented during the visits, 

excursions activity, which has both general educational and specialised character. Within the 

project there is one of its kind titled “Let’s travel together”, when there is a visit from one to 

several days or even weeks. It is important to teach students to not only be involved in this as 

observers, but also teach them to develop their own routes and apply the acquired knowledge 

in practice. It should be noted that the feature of this project is not only to attract students to 



26 
 

visit the tourist sites but also independent development of tours and their implementation. In 

addition, special attention is drawn to the methodological part of the event. 

Also, twice a year, students must visit tourist exhibitions, including: 21 International Tourist 

Fair (October 3, 2014), the International Tourism Exhibition 2015 Ukraine. Travel and 

Tourism (March 25-27, 2015), 23 International Tourist Fair “Ukraine - 2015” (October 2, 

2015), 22 International Tourist Exhibition “Ukraine - Travel and Tourism” (March 30 - April 

1, 2016, etc.). 

Trainings on formation of general professional competencies, which are organized by the 

Career Development Center that provides trainings on the following topics: “Effective 

Communication”, “Time Management”, “Effective learning” that allows students to learn 

systematically and consistently plan their activities, to develop general professional 

competencies. This project is implemented within 1-3 years of study. 

In the process of training future experts in tourism field are widely involved in participation, 

organisation and conduction of country studies educational activities of KROK University, 

which contribute to the formation of personality based on tolerance and respect for other 

cultures and peoples, culture of peace. Extremely popular projects are the following: “Country 

Studies Educational Festival” “Dialogue of Cultures”, National project “UNESCO World 

Heritage is in Hands of Youth: to know, maintain, act”, KROK-lectures and so on. Through 

these projects, students have the opportunity not only to improve skills, including intercultural 

communication, but also to expand their knowledge of other cultures and civilisations, gain 

experience in organisation of large-scale events. 

With the aim of conscious attitude of students to mastering of the profession, promotion of 

self-identity, analysis of the results of practice-oriented education, by joint efforts of the 

Department of Tourism and the Career Development Centre Creative diary of professional 

self-improvement of future expert in tourism industry (Melko – Polishchuk, 2014) was 

created. 

Creative diary is given to students for four-years of undergraduate studies. Students have the 

opportunity to record and analyse events, develop and accumulate bank of own ideas, note 

business contacts, create a map of professional growth and personal development etc. For this 

in the structure of edition there are the following units: “School of professional development”, 

“Country studies educational projects”, “Scientific activity”, “Creative ideas”, “My future 

career“, etc.. 

Extremely important is the timely discussion with students the participation in the project 

activity, motivation to systematic work with the diary, recording and surveying to incorporate 

their views in the project activities. 

In the first unit “School of professional development” students record and analyse the results 

of participation in professionally-oriented activities. Analysing participation in activities, 

students fill in the survey, which provides the answers to specific questions, among which: 

what you’ve liked, what you’ve learned, what professional competencies you’ve strengthened, 

what you would like to improve etc. 

Scientific activity of the student is displayed in the same unit. Attracting students to scientific 

activity, research work should be done from the first year of study. These activities may include 

conferences, scientific workshops, round-tables and so on. Through these, knowledge, skills, 

abilities of scientific research are formed. 
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Throughout the whole period of study, especially the most creative students present their own 

ideas for the development of new routes, the characteristics of business running, 

entrepreneurship etc. So crucial meaning has the accumulation of “Bank of ideas”, perhaps their 

initial development, which is recorded in the unit “Creative ideas”. 

 “My future career” is a psychological and educational unit which motivates students to work on 

the map of professional development. This work is carried out with the assistance of a 

Psychologist-Practitioner. At the request, the students can be tested at the Career Development 

Center to identify their psychological characteristics, consult with a specialist. 

Also in the creative diary the students are given the scheme of CV writing they can learn how to 

write it, and eventually improve their skills. 

It is extremely important for professional work to accumulate the contacts that can facilitate 

career, to form the circle of associates during the period of study. 

In addition, the student must learn the culture of systematic work on the creative diary, 

maintaining the consistent records. For this the periodic meetings with the tutors of this field 

should be conducted. 

At KROK University the first-year students of field of study Tourism began working with 

creative diaries from autumn 2014, when according to the licensing the first enrolment was 

conducted. Although the first summary of the result of their use by students will be at the end 

of the current academic year, we note that: 1) the majority of students with the interest refer to 

the proposed activity; 2) records by the majority of students are made not systematically that 

requires some control; 3) methodological assistance in respect of the diary should be 

provided, especially at the beginning of the project; 4) keeping a creative diary should be 

voluntary, but we need to explain students the importance of this activity and to motivate 

them to improve themselves. 

Intentional keeping of “Creative diary” encourages students to be more organised, systematic, 

teaches to be an active participant in skills development, to take responsibility for learning 

outcomes. 

Systematic work with students on practice-based learning, promotes their interest in 

motivated mastering of the profession, self-organisation and self-improvement, but requires a 

considerable amount of time for all participants of the educational process. 

Experience shows that successful implementation of practice-oriented activities can take place 

only by means of corporate interaction, joint efforts of departments, faculties and units of the 

institution. Therefore, teamwork is one of the main conditions for implementation of practice-

oriented projects. 

Practice-oriented education is a requirement of time, a chance to give our students the 

opportunity to become more highly skilled professionals, to promote the formation of 

responsibility for the future professional career. 
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STRATEGY MARKETING MANAGEMENT REGARDING TOUR OPERATORS: 

STARTING POINTS FOR CREATING VALUE PROPOSITION 
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KEYWORDS: Marketing management, offer, strategy marketing, tour operator, value 

proposition. 

 

ABSTRACT: This topic is focused on creating value proposition of tour operator’s offer as 

one of the tools of strategy marketing management. It presents the basic idea of the need to 

integrate value proposition in the strategic management of the entity. Based on the survey 

work deduces the necessity of proper communication value proposition to the customer. 

 

INTRODUCTION 

If subjects of tourism, primarily understand tour operators and travel agencies, want to 

understand the process of marketing management, must be known about marketing concept, 

marketing orientation (affect their principles) and realise the close connection with the 

provision of marketing values. In the broadest sense, it is the focus of all the efforts of the 

company to meet customer needs and achieve a reasonable profit, which can be seen as 

objective. 

Business entities in the Czech Republic recorded a marketing philosophy – is to master the 

practical use – at the end of the last century. The real interest of company managers altered in 

actual use theory in Czech practice environment has over facts in the economies of marketing 

practitioners, one weakness for decades. Fundamental principles of the philosophy of 

operating for an extended period are experienced, understood, incorporated into everyday 

corporate events, are evident truth without confusing the conceptual nature of basic 

categories. Regarding tour operators, respectively of tourism subjects, this case is also 

enhanced by the fact that most of these business entities are in the classification of companies 

perceived as small and medium enterprises. Majority it means the absence of a marketing 

system and custom marketing management is the responsibility of the owner of the tour 

operator / travel agent or anchored in the competence of the directorate or dedicated product 

manager. 

In the Czech economy, the concept of marketing has become a winged term and is used in 

various contexts and most diverse sense, without any distinction. It is possible to hear 

                                                           
7 Helena Horáková: Associate Professor, University College of Business in Prague Department of Marketing 

and Management: horakova@vso-praha.eu 

Lukáš Volf: Senior Lecturer, University College of Business in Prague Department of Tourism Economy and 

Department of Guiding and Tourism: volf@vso-praha.eu 

 



29 
 

category like marketing, marketing model, marketing project or marketing industry in 

combinations that with marketing have nothing in common. Not surprisingly, the meaning is 

not understood completely, not only the general public but in many cases also by the 

professional public. It is often considered as an element of corporate life, which can solve 

most of the problems arising from the market. It is not taken into account of relativity borders 

of the philosophy. The maximalist approach can include in marketing any normal business 

activity; it follows degradation marketing. The minimalist approach creates a torso from the 

conception – marketing cannot be launched like advertising, market research, sales and even 

between communications and marketing cannot do equate.  

 

LITERATURE REVIEW 

The marketing concept is based on the assumption that all activities are focused on the wishes 

and needs of customers and their satisfaction. Specifically, this means the company can 

achieve its goals if can recognise the needs and wants of target markets and consequently 

provide the desired satisfaction better than competitors (Jain, 2010). It follows clearly legible 

effort of management to identify customer needs, these needs satisfy, and on this basis come 

to gain the satisfaction of subject which are launching those products to the market. It 

represents a distinct ability to compare the company with customer needs to achieve the 

objectives of both entities. Marketing concept concerning business practice can be understood 

as a means of ensuring the long-term prosperity of the company. It includes all activities of 

the organisation directed towards satisfying customer needs. For tour operators, or travel 

agencies, are these activities already consider as own pre-selection of suppliers of tourism 

services (accommodation, catering facilities, carriers, etc.) before assembling these services 

into the final product of tour operator, the tour (trip). Choosing suppliers are not subject to a 

short-term sector, but concerning the thematic focus of the tourism company and considering 

the low level of willingness to change product series after one season encounter with the 

closing of the partnership or at least with contracting above services for a longer period. 

In connection with the consideration of a conceptual nature can be argued that some 

customers do not know what they want or even what you may want. This situation "demands" 

that companies should understand customer needs better than himself, and create products that 

meet their existing and future needs. A constantly repeated statement about meeting the 

customers' needs does not mean to satisfy any customer´s wishes. The aim of marketing is to 

maximise and satisfy any customer need, give all the customers what they want. Must focus 

on creating customer value and profit for the organisation, must strike a balance between 

creating customer value and generate a profit for the company. The company that wants to 

work with marketing, it must fully know and understand the marketing concept: 

1. Must know what the potential customer wants to have available on the market. 

2. Must know what price the customer is willing to pay for a particular product. 

3. Decide whether the organisation is ready and able to produce the desired products or 

provide and sell it at prices that customers will be willing to pay. 

4. Considered under these conditions for profit organisation. 

It is a concept of providing high value to any consumer or user, to individual and also to an 

organisation. If a known customer demand, the company is in a better position to meet 

customers' needs and profitable results. The concept starts with a well-defined market, 
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coordinating all marketing activities of the company to meet customer needs and expects to 

make a profit through long-term customer relationships based on customer value and 

satisfaction. 

Marketing approach represents an effort to implement in a corporate environment marketing 

concept – it means not to get a customer to buy what company produced, but to try to provide 

what customers need and want. From the perspective of a tour operator, this synthesis may 

seem simply refillable. Prerequisite primary customer needs regarding relaxation and rest 

while understanding the attractiveness of the destination, however, does not apply across the 

board today. The customer expects further added value, whether acquired during the process 

of buying trip – e.g. pleasant staff, time savings and minimum data requirements – or the 

element of surprise during exact consumption of services e.g. positive impressions gained 

from eating the local cuisine. These values are called marketing (customer) value. 

Marketing customer value represents a measure fulfil customer expectations towards the 

provided benefits (Naumann, 1995). If we think regarding financial point of view, it is the 

total value of all benefits expected by the client (in made offer). „Customer value is a 

customer's evaluation of the overall product's ability to satisfy his needs.“ (Kotler – Wong – 

Saunders – Armstrong, 2007) Customers have considerable opportunities to locate the best 

alternative for your purchase. Diligently examine which offer brings the best value to 

customers. 

Marketing is the satisfaction of needs, thus providing the appropriate values. The value is 

created by a utility (by a benefit). The benefit is a set of advantages that the product (tangible 

and intangible) will receive to customers. For the customer, it is necessary to establish some 

form of benefits (final product), in a particular appropriate timeframe and at a suitable 

location, which guarantees the availability of the product. „A combination of products, 

services, information, or experiences that the market has to satisfy the needs or wants, is a 

marketing offer." (Kotler et al., 2007) Clear transparent offer the customer informs that values 

can be accepting bids to acquire. It is a set of benefits that provide a product and that a 

customer gets by taking the offer (tangible and intangible attributes and their ability to meet 

anticipated needs, experience and knowledge in relation to the offering company and specific 

offer). Value proposition emphasises the product's ability to meet the needs of customers on 

the benefits for the customer. 

Offer by the customer's perspective 

Customers have considerable opportunities to determine the best alternative for their 

purchase. Thoroughly examine which give them the best value. Perceived attributes of their 

products and seeking to maximise the value of bids with the total cost8, which will make the 

menu. They are judged not only by the benefits that they bring, but also incurred resources 

associated with the offer. Evaluate the advantages of the combination of quality and 

affordability due to the price (any combination of factors, focused on particular customer: 

what has for one customer high value, for the other does not), including emotional images. 

Total value and total cost understand in light of competitive offerings. 

 

 

                                                           
8 Total costs represent a collection of all costs - physical, financial, psychological, time, etc., the customer 

expects regarding the offer. 
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Offer from the perspective of the company 

It is the capability to provide customers with attractive offers by the desired products. It is the 

key to long-term success of the company. Customer satisfaction can be understood as a basis 

for scaling performance and the expectation of future profits. If a company wants to be 

successful (profitable), which means in terms of marketing to satisfy the customer, it must 

direct the marketing efforts in this direction. Marketing managements of companies must 

create and provide superior products for highest value for customers and those present in the 

target market. It means to select the most effective communication programs of integrated 

marketing communication appropriate for each customer opportunities, and each message 

must be consistent for the customer and the communication as a whole must be 

complementary and mutually reinforcing. Product delivery paths must ensure consumers’ and 

users’ placement in appropriate markets, without creating conflicting situations. Customer 

relationship cannot be reduced only to cooperate in the purchase of available products, or 

service and complaint handling. The cooperation with customers is already necessary for the 

time of preparation of bids. 

Proper companies not only respond to the expectations of customers but to exceed their 

expectations, which creates a menu that satisfies the customer's expectations with the products 

they are interested and want to buy. (Kotler – Keller, 2013) 

 

METODOLOGY 

To marketing customer value regarding tour operator's offer a targeted survey was prepared, 

which took place from 1st February to 29th February 2016 located on vyzkum.blackport.cz 

website. The questionnaire survey is part of the preliminary research conducted by the 

dissertation of the author on the topic of Quality Management – in the Strategy of Enterprises 

– SMEs, it was conducted in Czech language and was approached by a random sample of 

persons. The return of the questionnaire reached almost 76% with the total number of 453 

responses. The questionnaire has 11 questions while the last two are identifying and pursuing 

gender of the respondent and his age. Total four questions carry the possibility answer yes or 

no.  Respondents have chosen, in the case of 4 questions, from a list of replies, while for two 

of them additionally determined using a Likert scale of levels of agreement with the choice 

(Kozel, 2006). The questionnaire was also included one open question, by which the authors 

examine the extent to which respondents are to understand the topic or not. 

 

RESULT AND DISCUSSION 

The subject of preliminary questions is to determine how many respondents realised their trip 

abroad or domestically through tour operators or travel agencies (402, i.e. 89 %), respectively, 

for the trips does not use an organised form of tourism (51, i.e. 11 %). However, it is 

necessary to mention that this observed fact does not correlate with the actual state of tourism 

in the Czech Republic.  

It was necessary to get to know from those who for their purpose of a trip using the services 

of a tour operator or travel agency, how they to meet a specific offer of services also followed. 

Nearly a third of the aforementioned 402 respondents said that by the standard printed menus, 

i.e. catalogue, and as much as 8 % less then said that by from its electronic mutation. Nearly 

28 % are familiar with the offering through an intermediary (other tour operators or travel 
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agencies). The remaining options (personal contact at the branch and e-commerce tools) were 

represented in equal proportion and made up the remaining 16 % of respondents. Although 

the majority of respondents (92 %) said that the offer was met a marketing concept that entity, 

following replies to an open question how the crystallisation of the marketing concept 

characterised, has shown that the term prevails impression of own communications logo, 

which is 28% of the 371 respondents. Furthermore, it is thus 11 % of respondents perceived 

brand communications. For example, 9% represent the usage of social networks for 

communication with the consumer and also the communication of various forms of discounts, 

e.g. first minute, last minute or customer loyalty programs and others. Considerable 

perception of marketing concept is represented by the communication of customer service of 

tour operators or travel agencies (8 %), or various types of awards given to subject (7 %). 

Respondents have almost the same attitude in the matter of perception if the submitted offer 

of a trip or individual tourism services met their expectations (52 % of those surveyed) or not 

(48 %). In both groups of respondents were observed factors that had an impact on (not) 

meeting their expectations in the submitted bids. The selected factor – polled additionally – 

determine what impact on satisfaction had, on a scale from 1 to 5, where denomination 1 has 

high value for the respondent and denomination 5 has low value. For partial results see Figure 

1. It should be noted that among respondents who expressed positive opted for the first choice 

of 43 %, while the fifth choice among those interviewed (equivalent to the first election in the 

previous case) who were not satisfied with the submission of the offer, chosen only 34 %.  

Figure 1. Partial results – positive respondents 

 

Source: Author elaborated on the basis of survey 

The corresponding value (44 %) chose "negative" respondents in the denomination 4, see 

Figure 2. In general, this part of respondents determine as crucial two factors; namely, that 

offered services showed a high standard and the services offered were sufficient breadths (53 

% of respondents chose these factors in the denomination 4 and 5). However, this clear 

preference among respondents, who submitted offer understood as one that meets their 
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expectations, was not demonstrated. For example, one-quarter of respondents identified as a 

critical factor clarity of the submitted bids (of which, however, 25 % selected factor with the 

least weight). The most important factor (elected him but only 1% of respondents more) is 

that the services offered correspond to the nature/ purpose of the journey. 

 

Figure 2. Partial results – negative respondents 

 

Source: Author elaborated on the basis of survey 

Competing tour operators offer demand only 30 % of respondents. The reason for an 

alternative request was incomprehensibility submitted bids in the first company (almost 26 %) 

and then consistently compared the standard of services offered and their width between two 

subjects (23 % for both factors), for more details see figure no. 3 reflecting individual choices 

factors and their denominations.  
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Figure 3. Partial results – factors for competitive offer 

 

Source: Author elaborated on the basis of survey  

A surprising finding is that 90 % of respondents even after familiarisation with the second 

offer went back to the first tour operator and performed trip by him. Based on the above 

results we can say that for customer of the tour operator or travel agencies is critical, what 

offer is submit to him. The offer is subject to confrontation, but if it represents the customer 

value proposition, customer returns, the respectively trip is realised by the first subject. The 

questionnaire survey was dedicated by 65 % of women with the highest proportion in aged 

areas 36-45 years (58 %) and 46-55 years (15 %). Among men was also the most respondents 

in age 36-45 years (61 %) and the second most frequent group consisted of young men aged 

26-35 years, with 17% representation among surveyed. 

 

CONCLUSION 

Customer value and its creation are linked to customer satisfaction and subsequent loyalty. 

Satisfaction and loyalty are continuous containers. The key is that customers do not only 

attract but also retain, secure his satisfaction. The satisfied customer usually keeps the faith. In 

the marketing environment, we cannot regard satisfaction as the only factor in customer 

loyalty. The value proposition, customer satisfaction and business profitability are closely 

linked. Marketing concept, marketing orientation and creating value for customers is the way 

to achieve the target companies, which in most cases is profit and maintaining or increasing 

market share. Well-understood concept, properly conducted orientation connected with the 

creation of high-value determines a dynamic and highly competitive environment and the 

possibility to apply competitively to enforce. 
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BAKING UP THE DEVELOPMENT OF A PERIPHERIC REGION THROUGHT 

INTERNATIONAL TOURISM. THE CASE OF OPORTO AIRPORT AND  

PORTUGAL’S NORTHERN REGION 
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ABSTRACT: This study aims at analysing the relationship between airports and the 

evolution of international tourism in a peripheral region. Tourism is a strategic sector for the 

economic growth, contributing to employment, gross domestic product, exports and the trade 

balance. This sector benefits from particularly small countries with privileges of geographic 

location, as it might be the case of the Portuguese economy.  

The development of the tourism sector is extremely important in some regional economies 

because of its impact onto the economic activity and employment. In macro-economic terms, 

its importance derives also from its contribution to the balance of external accounts, given 

that tourism expenditure of foreign visitors are counted as exports of services. Thanks to the 

liberalisation of European airspace and to the emergence in the market of low-cost airlines 

(low cost carriers - LCC), certain destinations, such as cities with different touristic offers, 

have experienced a strong growth in tourist flows. In the present study we sought to conduct a 

review of the studies dedicated to investigating the interconnection of air transport and 

tourism, mainly the contribution of air transport for the internationalisation of tourism. 

This research specifically focuses on a case study of the only international airport in northern 

Portugal – Oporto Airport. Over the past few years, the international airport in northern 

Portugal has experienced a large increase in traffic. This phenomenon facilitates the 

development of international tourism in a peripheral region, the airport’s area of influence – 

Greater Oporto and Northern Portugal, the peripheral region.  The growth in Oporto 

Airport’s traffic emerges as an element of attractiveness in the destination system in the 

northern region of Portugal and as a dynamic factor in regional development. 

 

INTRODUCTION  

Tourism is characterised as a multi-sector and multidisciplinary phenomenon, being 

universally recognised for its economic, social, cultural and environmental impact on the 

economy. In literature this sector is seen as an enhancer of growth and regional development, 

mainly to regions with touristic resources with interest since its revenues arise as exports 

which contributes to improving the balance of payments, favour employment, generate 

additional tax revenues and thus generates a positive influence on the economy as a whole 

(Archer, 1995; Belisle – Hoy, 1980; Davis – Connsenza, 1988; Durbarry, 2002; Khan – 

Cheong, 1990; Uysal – Gitelson, 1994; West, 1993; Webster – Ivanov, 2014). 

International tourism experiences have grown over the past few years. According to 

Sugiyarto, Blake and Sinclair (2003) tourism and its related economic impact occurred in a 
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broader context of globalisation of the world economy. Over the past few years several 

macro-economic policies have been formulated, which have allowed the reduction of barriers 

for international flows of goods, services and financial capital, with the aim of inducing the 

markets to operate more efficiently. According to the authors, the introduction of such macro-

economic policies promotes commerce liberalisation, which promotes the distribution of 

income and well-being of local population. Thus, globalisation has allowed foreign tourism to 

grow, reduced prices on domestic market and increased the amount of external commerce and 

product availability in the domestic economy, encouraging production, which results in 

improved macro-economic performance and well-being and consequently increase in 

household consumption. 

According to Mihajlović, and Krželj – Čolović (2014) the globalisation process entailed 

structural changes in various contexts, such as demographic, environmental, cultural, political,  

technological and competitiveness in the tourism market. According to the authors, 

demographic changes and related trends are apparent through the tourist movements in 

accordance with the direction, intensity and frequency of visits to a destination throughout the 

year. In tourist market there is a visible change in the preferences for standardised products 

based on natural genuine elements of the destination (sea, sand, sun) for specific tourism 

products, with additional efforts invested in activities focused around human factors at the 

destination. 

That being said, and given the internationalisation of tourism, according to the same authors it 

became necessary to create innovative tourism products by the program criteria, meaning 

services and prices. On the other hand, according to Williams and Shaw (2011), increased 

international migration has had implications on employment in a variety of tourism 

environments, both in terms of global cities such as London or tourist mass destinations as the 

Balearics. 

Nowadays, the global importance of tourism reaches a global level. Its socio-economic impact 

is translated by revenue from exports, job creation and infrastructure development. The arrival 

of international tourists grew from 528 million in 1995 to 1,138 million in 2014 (UNWTO, 

2015). In 2014, tourist exports generated a total of 1,384 million US dollars (5.7% of total 

world exports).  

Over the last decades, air transport usage rate has increased on a global scale. The process of 

liberalisation of the sector and the arising of low-cost airlines, as well as changing the whole 

positioning of the airlines offer, were determining factors for the growth of several airports, 

mainly the regional ones. These changes have favoured the growth of unconventional tourist 

destinations. Nowadays almost all countries in the world receive tourists, which leads to the 

growth and continuous diversification of the tourism sector. Low-cost airlines have a 

preference for secondary airports, since they benefit from lower traffic jam and usage rates 

which enhance various tourism types. Air transport has become essential for long-distance 

travel, or for trips to island destinations with economies which depend on tourism. Therefore, 

this way of transportation has spurred the phenomenal growth in leisure travel and the growth 

of new long-distance destinations, allowing the growth of commerce and exports that 

generated a series of changes throughout the customer services that are directly and indirectly 

related to tourism. 

In this context, this study´s primary objective is to contribute to the relationship between air 

transportation and the internationalisation of tourism. In addition, and since this subject has 

not been studied in Portugal, we explore the relationship between air transportation and the 

internationalisation of tourism in the Portuguese context. In particular, case study explores 

how the Oporto Airport has an operational influence for tourism on its surrounding areas, 

mainly the Portugal´s northern region. Oporto´s airport (Francisco Sá Carneiro Airport - 

OPO) has a renovated structure and in recent decades the volume of air traffic has quadrupled. 
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Given the objectives of the investigation, this study was structured as follows: following the 

introduction, the second section in an approach on the functional relationship between tourism 

and air transport; the third section provides some background to northern Portugal including 

the region and the tourism product; section four analyses and describes the studied airport and 

region as well as the evolution of international tourism and air travel and the five and last 

section points out the analysis and discussion of the results and the main conclusions of the 

study. 

 

 

TOURISM AND AIR TRANSPORT 

 

The transports sector comes as a tourism substructure and, therefore, these two sectors are 

closely intertwined since one as an impact on the others growth and both are essential for the 

economic and social running of societies. Aviation is a way of transportation with a growing 

importance to tourism markets (Graham – Papatheodorou – Forsyth, 2008). According to 

Duval (2013) tourism and air transport have a strong reciprocal and symbiotic relationship. 

The international industry of commercial air transportation has a strong relevance to the 

structure and intensity of global tourist flows, since the airlines operate between origins and 

destinations and sometimes through other destinations, not only to take advantage of business 

opportunities, but also because those governments are parties to agreements or treaties that 

allow such commercial operations. For Graham et. al. (2008) aviation is an increasingly 

important method of transportation for tourism markets; the air is thus a key component of 

tourism and provides a vital link between the areas with touristic relevance and the 

destinations. Therefore, transport is one of the most significant factors to have contributed to 

the development of international and domestic tourism. According to Page (2009), since the 

first examples of tourism, dating from the Roman and medieval period, the evolution of 

transport was necessary, in particular its mechanisation and use of technology, so that 

travelling and tourism could occur.  

Air transport is the main means of transportation worldwide. According to UNWTO data 

(2015), the air transport is the most used by international tourists. In 2014, more than half of 

all tourists travelled to their destination by air (54%), while the rest travelled on surface 

transport (46%) - indifferently by road (39%), rail (2%) or water (5%). The trend, over time, 

has been for air transport to grow at a slightly faster rate than surface transport, so its usage 

share is gradually increasing. 

The intense growth of tourist movements, along with the over-regulation of air transport, the 

fractioning of the markets and the reduced levels of competition triggered in 1987, the process 

of European airspace liberalisation, which lasted for 10 years. Over the past 15 years, air 

travel has changed dramatically in Europe. Since the completion of the liberalisation process, 

in 1997, the growth of low cost airlines, commonly known as low cost, completely 

transformed the supply and significantly boosted demand. In particular, the increased 

competition in prices stimulated demand for medium distance trips, to take advantage of small 

vacation or weekends in cities with touristic attractions. The emergence of these companies, 

along with the appearance of aggregated offer websites (flights, hotels and other tourist 

services), granted a greater variety of choices for tourists, while reducing the power of travel 

agencies and tour operators in general. These changes have favoured the growth of less 

conventional tourist destinations and cities. The increase of visitors in these destinations 

results from a combination of attractive tourist offer, the availability of services in quantity, 

quality and variety and good relationship between airlines, the local airport and regional and 

local authorities. 
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Europe´s air transport network, increased entrepreneurial investment and the opening of new 

markets which, in turn, support the strong growth of the routes and the development of new 

connections. 

Thus, the boost in tourist activity was accompanied by its own tourism products, with the 

improvement of its quality, on the attractiveness of the regions and all the interdependent 

industries. Regional airports have emerged as a source of well-being in the economy, which 

would allow cohesion between the different Member States o European Union (European 

Union Transport Report, 2004). 

Given the interrelationship between air transport and tourism under an economic perspective, 

according to Page (2008), the broader significance of direct tourist spending on transport and 

the indirect benefits in employment and other spin-offs is quite evident. According ATAG 

(2014), air transport stimulates tourism and provides an important contribution to global 

economy. Tourism is particularly important in many developing countries, emerging as a 

major part of economic development strategies. 

 

 

PORTUGAL’S NORTHERN REGION  

 

The north of Portugal is one of the largest territorial areas of the continent, with 

approximately 21,285.88 square kilometres and a total perimeter of 1,061 km, which 

corresponds to 25 % of the total area. The region has an international land border along a 

perimeter of 568 km and a coastline of 151 km. This region is bounded to the north and the 

east with Spain (Galicia, Castella y León), to the south by the northern edge of Aveiro, Viseu 

and Guarda districts of to the west by the Atlantic Ocean. The Alto Minho is the largest area 

in the region with an area of 8,171.62 square kilometres. Administratively, the northern region 

comprises 86 municipalities (27.8 % of the national total), and 1,426 parishes and 

encompasses 54 cities, with a resident population of 1,529,928, concentrating in these cities 

42 % of the northern population (CCDR-N, 2015). In administrative terms, the municipalities 

are organised in eight Intercity Communities, which constitute the level III of the 

nomenclature of territorial units for statistics (NUTS) approved by the European Union, 

namely Alto Trás-os-Montes, Ave, Cávado, Douro, Entre Douro and Vouga, Grande Porto, 

Minho-Lima, and Tâmega. 

In northern Portugal live about 3,666,234 people representing approximately 36.7 % of 

Portugal's overall population (INE, 2014). Thus, in 2013, the northern region had the highest 

average population density in Portugal, 171.1 inhabitants per square kilometres, versus 11.15 

in all Portuguese territory, since it covers an area corresponding to 25 % of the total area 

where 36.7 % of the population resides. The resident population in the north encompasses 1.3 

million families spread over a total area of 21,300 square kilometres. The Greater Oporto 

region contains 35% of the region's population and 26% of the total Households. Overall, the 

population has remained stable since 2001. 

The sub-regions of the north differ amongst themselves, causing regional differences that 

translate into different levels of economic and social development. It presents a two territorial 

distribution characteristics structure of the northern population, having higher population 

density in the coastal municipalities than in the inland ones. The vulnerability of regions also 

leads to the implementation of regional development policies, with worrying consequences to 

social and territorial cohesion, showing an open economy with a long tradition in international 

commerce – it´s the case of the Greater Oporto area. However, despite the Oporto region 

stand out as the major population centre the northern region is characterised by a significant 

demographic dispersion throughout the various sub-regions. 
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Northern Portugal is often associated with the ‘green’ of its natural scenery, characterised by 

the biogeography of the Peneda Gerês National Park, mountainous terrain, that provides 

tourism opportunities, such as rural tourism (Oliveira, 2014). In addition, according to the 

same author, the region has four United Nations Educational, Scientific and Cultural 

Organisation World Heritage Sites (UNESCO) are also part of the region’s cultural assets and 

its tourism potential: Alto Douro Wine Region (Douro river), Historic Centre of Guimarães 

(Guimarães city), Historic Centre of Oporto (Porto city), and Pre-historic Rock Art Sites in 

the Côa valley (Douro river). The top four tourist markets in 2014 were Spain, France, the 

United Kingdom and Germany. Tourists, from these countries, chose to visit the region for 

different reasons: nature, heritage, price, culture, climate, Porto wine (CCDRN, 2011). 

 

 

OPORTO AIRPORT AND THE INTERNATIONALISATION OF TOURISM IN THE 

PORTUGAL’S NORTHERN REGION  

 

Case Study: Oporto Airport 

Oporto airport is the international airport serving the northern region of Portugal. Located in 

the city of Oporto, a relatively flat area extending 72 metres to the extreme south and 43 

metres to the north. It is located, along its boundaries, between the counties of Matosinhos in 

the south, Vila do Conde to the west and to the north and east, Maia.  

In 2013, 16 regular airlines operated at Oporto Airport, fly to 68 regular destinations, which 

facilitated 58,384 movements, transported 34,384 tons of cargo and hosted 6.4 million 

passengers. It accounts for about 22% of total passengers carried in all Portuguese airports 

(ANA, 2014). Approximately 43.2% of passengers were carried in traditional companies, 

56.8% in low cost carriers and 1.4% in charter flights. The passenger traffic of Oporto Airport 

is concentrated on the carriers Ryanair (38.1 %) and TAP (27.7%), although some other 

companies stand out, such as EasyJet (12.4%), Transavia (4.8%), Lufthansa (4.8%), SATA 

International (2%) and Aigle Azur (1.6%) (ANA, 2014).  

Traffic volume doubled from 2003 to 2014 from 2.7 million to 6.9 million passengers, 

increasing this airport’s share of national traffic (Figure 1).  

 

Figure 1. Traffic evolution at Oporto Airport by type of operator from 2000 to 2014  

(in thousands) 
 

 
Source: Adapted from traffic reports from ANA (2003 to 2014) 

 

In 2013, this airport recorded a total traffic of over six million passengers, of which about 3.6 

million passengers travelled on LCC (ANA, 2012a). In 2013, the four LCC operating in this 
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airport performed 21,944 movements – which corresponds to 37% of the airport’s total 

movement – and transported approximately 57% of regular passenger traffic. 

Oporto Airport combines different types of traffic, business, tourism and visiting friends and 

relatives. The profile of passengers on flights of traditional operators is subdivided into 

business (16.6%), tourism (42%), visiting friends and relatives (45.2%) and others (2.5%) 

(ANA, 2014a). The profile of passengers on flights of low cost carriers is subdivided into 

business (14.3%), tourism (42%), visiting friends and relatives (41.5%) and others (2.2%).  

According ANA (2011, 2012), the growing presence of low cost carriers in Oporto Airport has 

changed the profile of its users. The comparison of passenger characteristics in 2004 and 2012 

reveals significant differences. During this period, the presence of women increased (30.9% in 

2004 to 48.5% in 2012) and the same happened with people under 30 (26.1% in 2004 to 

44.2% in 2012). Furthermore, the weight of passengers with higher education degrees 

decreased (44.1% in 2004 to 33.0% in 2012).  

Taking under consideration the importance of the airport in the internationalisation of tourism 

in Northern Portugal, the main aim of this study is to understand to what extent the increase in 

traffic from Oporto Airport has contributed to the affirmation of its region of influence, to the 

increase of international tourists visiting the region and, consequently, if that contributed to 

the tourist affirmation of this destination. Thus, based on the theoretical guidelines, the 

following research hypotheses were synthesised: 

Hypothesis 1 (H1): The increase in air traffic in Porto Airport has increased the number 

of international tourists who visit the northern region of Portugal;  

Hypothesis 2 (H2): Low-cost airlines contributed to the number of international tourists 

visiting the city of Porto and the northern region of Portugal; 

To answer these questions we resorted to a statistical data survey referring to the airport´s air 

traffic in study, between 2003 and 2013 as well as statistical data, referring to the tourism 

sector in the region in study , were analysed. 

 

The importance and internalisation of tourism  

The northern region is endowed with good communication and internationalisation 

infrastructures and relies on a qualified network of science and technology equipment. 

According to Amorim Varum et al. (2010), Portugal is a sustainable tourist destination where 

tourists can have unique and authentic experiences. With regard to tourism, in 2013 the north 

region had a total of 860 accommodation establishments (approximately 26% of the total 

supply of the continent), of which 286 fell into the hotel industry (33%), 252 in local 

accommodation (29%) and 322 in rural tourism and rental accommodation (37%). 

Tourism indicators show that the northern region concentrates 13.7% of the accommodation 

capacity and 11.7% of the number of nights of the Portuguese total (Figure 2). 
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Figure 2. Regional distribution of nights and accommodation capacity 

 

 

 

Source: Turismo de Portugal (2015) 

 

Analysing the evolution of tourism offer in the northern region we found that, between 2009 

and 2013, its accommodation capacity grew by approximately 7%, pointing up the growth in 

the regions of Tamega, Entre Douro and Vouga and Porto (Table 1). The typology of tourist 

accommodation establishment is characterized by tourism in rural areas and guest houses, 

hotels and local accommodation. 

 

Table 1. Accommodation capacity in hotel establishments by NUTS III  

Portugal’s northern 

region by NUTS III 
2009 2010 Var.  2011 

Var.

  
2012 

 Var

. 
2013 

2009

-

2013 

% 

Minho-Lima 4104 3504 
-

14,6% 
3614 3% 3975 10% 3879 -5% 

9% 

Cávado 4958 4773 -3,7% 5451 14% 5212 -4% 5101 3% 12% 

Ave 2484 2452 -1,3% 2665 9% 2757 3% 2710 9% 7% 

Great Oporto 
1825

7 

1876

9 
2,8% 

1920

2 
2% 

2040

0 
6% 

2056

2 
13% 

49% 

Tâmega 1480 1684 13,8% 1790 6% 1874 5% 1839 24% 4% 

Entre Douro e 

Vouga 
1174 1146 -2,4% 1166 2% 1315 13% 1334 14% 

3% 

Douro 2304 2280 -1,0% 2466 8% 2303 -7% 2266 -2% 5% 

Alto Trás-os-

Montes 
4066 3778 -7,1% 3802 1% 3995 5% 3942 -3% 

9% 

North 
3882

7 

3838

6 
-1,1% 

4015

6 
5% 

4183

1 
4% 

4163

3 
7% 

100

% 
Source: INE (2015). 

nights           
 13,7%  accommodation capacity 

 

13,7% 

14% 

4% 
19% 

35% 

10,4% 

3% 
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The coastline of the northern region concentrates 66.5% of the supply of tourist facilities and 

the Great Oporto, being nearest to the airport, represents 40% of total supply in the region 

(Figure 3). Relatively to demand, the region of Greater Oporto represents almost 70% of 

tourism demand (Figure 4). Non-resident overnight stays in the northern region account for 

approximately 51% of total overnight stays. 

 

Figure 3. Accommodation capacity and overnight stays by NUTS III, Portugal’s 

northern region 

 

  

 

Source: Turismo de Portugal (2015) 

 
 

The impact of that Oporto Airport has on international tourism can be determined by 

analysing international traffic data for the airport. Regarding the volume of traffic on Oporto´s 

airport, as mentioned earlier, between 2003 and 2014, the number of transported passengers 

has doubled, from 2.7 million to 6.9 million passengers. Analysing the origin of the traffic, 

domestic traffic decreased approximately 75% (national average 70%), while international 

traffic increased 42%, reflecting a growth above the national average (29%) (Figure 5. and 6).  

 

Figure 4. Airport National traffic by NUTSII 2003 and 2013 

  

 
Source: Adapted from traffic reports from ANA (2004 and 2014) 
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Figure 5. Airport International traffic by NUTSII 2003 and 2013 

 

 
Source: Adapted from traffic reports from ANA (2004 and 2014) 

 

Regarding 2013´s air traffic, approximately 49% of passengers landed at the airport and in 

international traffic debark guests totalled 2,720,981 passengers (49.5% of total international 

passengers). The foreign overnight stays increased 34% in the North; 312% in Great Porto, 

the airport traffic increased 116%, passengers disembarking increased 144% and passengers 

disembarking on low-cost airlines (LCC) increased 922%.  

As mentioned earlier, over the last few years tourism offer has increased, mainly in the region 

of Porto, following the air traffic movements from Oporto airport (Table 2). Foreign tourist 

overnights saw their position consolidated growing from 37% in 2005 to 51% in 2013 (Figure 

7). The same is true for air traffic, since the volume of landed international passengers grew 

144% between 2005 and 2013 and their representation, in the total traffic from Porto Airport, 

from 36% to 42%. We can thus conclude that, over the past few years, the Oporto Airport and 

tourism in the North is increasingly more international (Figure 8.). 

 

Table 2. Accommodation capacity in hotel establishments by NUTS III geographic 

localisation 

 
Year Accom

modati

on 

capacit

y  

North 

Accom

modatio

n 

capacity  

Greater 

Oporto  

Overnigh

ts 

norther  

Foreign 

overnight

s norther 

Foreign 

overnights 

norther 

Greater 

Oporto 

Oporto 

airport 

passengers 

Internatio

nal 

passenger

s landed 

Oporto 

airport 

Internation

al 

passengers 

landed 

Oporto 

airport 

LCC 

2004 32,184 14,387 3,330,650 1,986,634 605,235 2,945,693 n.d. 0 

2005 34,631 15,492 3,438,518 1,279,481 610,951 3,109,607 1,114,104 162,771 

2006 35,504 16,161 3,844,374 1,551,958 765,329 3,404,548 1,254,619 350,816 

2007 36,421 16,620 4,228,965 1,758,091 899,686 3,988,388 1,559,007 647,881 

2008 38,817 17,455 4,250,764 1,833,104 937,434 4,535,813 1,868,595 939,047 

2009 38,827 18,257 4,269,967 1,739,725 868,531 4,509,350 1,863,675 984,344 

2010 38,386 18,769 4,437,756 1,926,704 1,048,624 5,282,080 2,184,972 1,244,403 

2011 40,156 19,202 4,547,011 2,084,079 1,187,583 6,004,589 2,540,010 1,528,798 

2012 41,831 20,400 4,541,919 2,168,614 2,119,908 6,051,048 2,568,400 1,664,079 

2013 41,633 20,562 4,865,579 2,462,341 2,494,009 6,372,650 2,720,513 n.d. 

04/13 29% 43% 46% 24% 312% 116% 144% 922% 

Source: Turismo de Portugal (2015), INE (2015) and ANA (2003 to 2014) 
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Figure 6. Overnights Portugal’s northern region 
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Source: Adapted from Turismo de Portugal (2015) and INE (2015) 

 

Figure 7. International passengers landed 
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Source: Adapted from traffic reports from ANA (2003 to 2014) 

 

The strategic tourism plans of the region are committed to developing international tourism, 

not only by gains in exports but also by the general benefits of tourism, such as employment, 

tax revenue and investments in infrastructure. According to Halpern (2008), as more focus is 

given to the internationalisation of tourism, access to the region becomes an increasingly 

important factor as the market for tourism is highly dynamic and competitive and peripheral 

areas are at a disadvantage compared to more central areas, due to its relative isolation and 

lack of affordable access prices. For this, the airport, as infrastructure provider for air 

services, plays such an important role in the development of the tourism industry of the 

northern region of Portugal. 

When we analyse the correlation coefficient between the variables of tourist demand in the 

northern region and the air traffic from Oporto Airport, we conclude that there is a strong 

correlation between these variables (Table 3.). More specifically, it is noted a greater 

correlation between the foreign overnight stays and international passengers landed in low-

cost airlines with a correlation of 0.966. 
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Table 3. Correlation coefficient between the northern tourism statistics and Oporto 

Airport air traffic 

 

 Oporto 

Airport 

passengers 

International 

passengers landed 

Oporto airport 

International 

passengers landed 

Oporto airport 

LCC 

Overnights northern 0,939 0,938 0,929 

Foreign overnights north 0,955 0,955 0,966 

Foreign overnights northern 

Greater Oporto 
0,840 0,822 0,807 

Source: Author 

 

Over the past few years we have seen an increase in connectivity in the northern region of the 

routes available at Oporto Airport. Specifically, in 2003 were offered just over 40 destinations 

and in 2013 the number of destinations offered increased to 68, representing a growth of 

approximately 62%. The next image visually represents air links from Oporto airport to 

domestic, European and international, destinations international (Figure 9.). 

 

Figure 8. Destinations available directly from Oporto Airport by air 

 

 
Source: ANA (2015) 

 

The main markets of Oporto airport are (26.4% of total airport traffic), Spain (12.6%), 

Portugal (13.8%), Germany (11.2%), the UK (7.6%), Switzerland, Italy (4.3%), Belgium 

(3.7%) and Luxembourg. In 2013, the fifteen destinations with larger demand accounted for 

61.5% of total.  

Similarly, the main tourism outbound markets for the region under study are Spain, France, 

Brazil, Germany and the UK (Table 4.). In 2013, these markets issuers concentrate a total of 

32% of all overnight stays in the North of Portugal (1,749 thousands of overnight stays), 

specifically 649.3 thousands of overnight stays from Spain, 425.3 thousands from France, 

290.2 thousands from Brazil, 222.0 thousands from Germany and 162.2 thousands from 

United Kingdom. 
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Table 4. The main tourism outbound markets and the main markets of Oporto Airport 

 
Source: ANA (2015) and Turismo de Portugal (2015) 

 

According to data from the Institute for Planning and Development of Tourism (IPDT),10 

tourists that visit the north of Portugal are mainly leisure tourists (60% in 2009 and 72% in 

2012).11 In 2012, 40.7% of the tourists slept overnight only in Oporto, 38.6% in other 

northern cities (mainly Braga, Guimarães and Viana do Castelo) and 20.7% in the region of 

Oporto and other places in the north. According to the same source, the average stay for 

leisure reasons was 7.17 days in Oporto and 7.71 in the rest of the north region. Tourists 

travel mainly in groups of two and organise their vacations on the internet about four to five 

weeks in advance. Airline carriers used for trips change according to the reason for the trip: 

business tourists would rather travel on TAP (66%), whilst the majority of leisure tourists 

travel on LCC (81%: 65% Ryanair and 16% EasyJet). In 2012, tourists spent, on average, 

€599 per stay. More specifically, leisure tourists spent on average of €626 (€568 in 2011) and 

business tourist €522 (€500 in 2011). 

Recently the tourism sector in Portugal was highlighted worldwide since, in 2013, it received 

more than three times the awards compared to the previous year. Over the past few years the 

city of Porto has accumulated a variety of recognition awards, reflecting the growing tourist 

destination in reputation and amount of tourists (Table 5.). It should be noted that there is a 

relationship between the awards allocation dates to Porto and to the airport, reflecting a 

positive correlation between them. 

 

Table 5. Distinctions awarded to the city of Oporto and Oporto Airport 

 

Oporto city Oporto airport  
Distinctions in Airport Service Qualit awards 

• UNESCO World Heritage;  

• 2014, 2013, 2012 – Best European 

Destination; 

• 2013 – one of the best tourist 

destinations;  

• 2013 – Best of European River 

itinerary; 

• 2013 – Gastronomic Destination;  

• 2012 - Best destination Winery; 

•  2012 - 4th best destination in the 

world;  

• 2012 - The Yeatman Hotel, Michelin 

• 2011 to 2014 - 3rd best airport in 

Europe. 

• 2010 - 2nd best airport in Europe  

• 2008 and 2009 - 3rd best airport in 

Europe; 

• 2007 - best airport in Europe; 

• 2006 - 3rd best airport in Europe and 

third in the world in the category of 2 

to 5 million passengers; 

                                                           
10IPDT (2009, 2012a, 2012b, 2012c and 2012d). 
11 Surveys of outbound traffic, Oporto Airport. 

Outbound 

market 

Thousands of 

overnight stays 

Proportion  

total overnights 

Passengers % 

Spain 649.3 12.02% 878.6 12.6% 

France 425.3 7.88% 1.685.0 26.4% 

Brasil 290.2 5.37% n.d. n.d. 

Germany 222.0 4.11% 713.4 11.2% 

United 

Kingdom 
162.2 

3.00% 
487.0 

7.6% 
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star;  

• 2011 - Livraria Lello, the 3rd most 

beautiful in the world. 

Source: Author 

 

In this case, the international airport, more particularly, Oporto's airport plays an important 

role in northern Portugal, because it facilitates the mass arrival of tourists from Latin America 

and Africa. Northern region's climate is a binding source that meets the interests of the 

population of these continents, living mild winters and hot, dry summers. 

 

 

FINDINGS AND DISCUSSION 

 

In recent years, tourism has proven to be a surprisingly strong and resilient economic activity 

and a key contributor to economic recovery, generating wealth as exports and job creation. 

Several factors contributed to the exponential growth of this sector, such as increasing income 

and wealth, improvement in the transport network, the change of lifestyles and consumer 

values, international openness and globalisation, population displacements, entertainment 

events, education, information and communication technologies, marketing and promotion of 

destinations and the overall improvement of tourism infrastructure, among others. The 

attractiveness of any tourist destination depends on its natural resources, local culture and 

man-made infrastructure (Bieger – Wittmer, 2006). Within the latter, transport infrastructures, 

especially regional airports, are very important, as they are a gateway for tourism (Robertson 

1995). 

As mentioned earlier, several studies have found a positive relationship between the growth in 

air traffic of the airport infrastructure and the growth of tourism in the region of influence. 

Thus, the airports are fundamental elements in the tourism internationalisation strategy. 

Particularly, using a case study about the northern region of Portugal, this study aimed to 

examine how airports influence the development of international tourism in a peripheral 

region. The results show that airports act as operational spheres of influence which, along 

with tour agents in the area they serve, form the point of regional structure for international 

tourism. The airport infrastructures emerge as a competitive advantage in the region. 

In this regard, analysing the formulated hypotheses, we conclude that the first one (H1): The 

increase in air traffic in Oporto Airport has increased the number of international tourists who 

visit the northern region of Portugal; - Is validated in this study. This since, in the case of 

Porto Airport, international airport in northern Portugal, is considered a regional 

infrastructure, aimed to tourism of international character and business traffic. Over the past 

few years its air traffic grew exponentially, doubling the volume of passengers between 2003 

and 2014. In 2014, over 6.9 million passengers circulated at the airport of which 

approximately 49% were foreign passengers that arrived at the region. International traffic 

increased by 144%. In that same period, international tourism demand grew in northern 

Portugal. Between 2004 and 2013, the number of nights spent by foreign tourists increased by 

24%. When we analysed the correlation coefficient between the variables, international 
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passengers landed at the Oporto Airport and international tourists’ overnights in northern 

Portugal, we find strong correlations, very close to 1. 

Regarding the second hypothesis formulated (H2): Low-cost airlines contributed to the 

number of international tourists visiting the city of Oporto and the northern region of 

Portugal; we can also conclude it to be valid. The offer increase of the airlines, particularly 

LCC, has created great opportunities in the tourism sector of the city of Oporto and the North 

region as a whole. The passenger traffic landed on low-cost airlines accounted for 64.8% of 

all passengers disembarked. Similarly to hypothesis 1, when analysing the correlation 

coefficient between the variables, international passengers landed in low-cost airlines and 

overnight stays by international tourists in northern Portugal, we found strong correlations, 

very close to 1. In this case, the relationship is stronger when we cross the ratio of foreign 

overnight stays in the city of Porto and international passengers landed on low-cost carriers; 

concretely the correlation coefficient is about 0.97. When we cross the dates between the 

regional tourism and the airport awards we can observe a coincidence, reflecting a strong 

influence between the quality of infrastructure and the classification and touristic promotion 

in the region. 

This research, though relevant to a better understanding of the impacts of airport 

infrastructure in regional tourism has, however, some limitations. Mainly because it uses 

secondary data and does not allow a proper connection between international passengers 

landed and the regions international tourists. This being said, a better knowledge of passenger 

and tourist profile, and the study of their tourist behaviour in the region would help validate 

with greater relevance the contribution of Oporto Airport to tourism in the region. Given the 

importance of this research, specifically in defining regional tourism strategy, it would be 

relevant that this analysis that, besides being periodical, it would be of public knowledge. 
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GASTRONOMIC TOURISM AS A VEHICLE OF REGIONAL DEVELOPMENT12 

IVETA HAMARNEH13 

 

KEYWORDS: Gastronomic tourism, regional development, tourism 

 

ABSTRACT: The aim of the paper is to introduce and evaluate the gastronomic tourism as a 

viable development factor on the regional level in the Czech Republic. Czech regions combine 

some prerequisites for gastronomic tourism development with a long lasting tradition of 

preparation food culture. The additional development of gastronomic tourism in the Czech 

regions is outlined based on the results of the analysis. Primarily data (concerning demand) 

were collected through the research included face-to-face interviews in a one-to-one setting 

with twenty-five people from five less visited regions of the Czech Republic. The entire sample 

was selected by snowball sampling method. Given the qualitative nature of the information 

gathered and the size of the sample, the survey responses were not amenable to statistical 

analysis. Secondary data (concerning supply) were collected through study of the relevant 

literature, official websites of selected regions and on the basis of observation.  

Based on the interviews and analysis of supply for gastronomic tourism in selected Czech 

regions it can be stated that the offer of regional food and local beverages has the important 

influence on the regional tourism development, and the offer of regional food and local 

beverages is on the adequate level.  

 

 

INTRODUCTION 

 

Food and gastronomy have a particularly important role in the development of tourism 

services, since it often comprises 30 % or more of tourist expenditures, and this money is 

regularly spent directly with local businesses. (OECD, 2012) Tourists are increasingly seeking 

local, authentic and novel experiences linked intrinsically to the places they visit. 

The aim of the paper is to present and evaluate the gastronomic tourism as a viable 

development factor on the regional level in the Czech Republic. To this purpose, the paper is 

structured in five sections. After this introduction, in the second paragraph, we present a 

review of the relevant scientific literature in this field; the third section the methodology used 

is explained; the fourth paragraph presents the main results and discussion and finally in the 

fifth section we will make a short conclusion. 

 

Gastronomy, Food and Tourism 

Gastronomy is becoming one of the important pull factors to define the competitiveness of 

tourist destinations and to respond to the desires of a kind of traveller increasingly identified 

with the search authenticity.  

                                                           
12 Acknowledgements: This paper is based on research project "The influence of food tourism on the 

development of small and medium-sized enterprises in the Czech Republic", which is supported by the 

University College of Business in Prague (FRV 1/2015)  
13 Iveta Hamarneh: Head of Department University College of Business in Prague Department of Tourism 

Economy: hamarneh@vso-praha.eu 
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Local food as an essential part the tourist´s experience that includes tasting, learning about 

culture, and traditions at destinations was studied by Hjalanger – Richards (2002), Fields 

(2002), Ryu – Jang (2006) and Sparks (2007).  

According to Cohen – Avieli (2004), the tourists, through the food, gets bigger engagement 

with the environment where he travels, what makes him getting an experience far beyond the 

sole observation. It is worth pointing out that the food (and beverages, especially wine and 

beer) is part of the social and culture heritage of peoples. And that also reflects a certain style 

of living in different geographical areas and that gastronomy is something rooted in their 

culture and tradition. (Mitchel – Hall, 2006) 

Food is usually seen as a symbol of local distinctiveness, and when tourists choose local food 

and beverages, they also taste elements of the visited area´s local characters. (Bessière, 1998) 

 

Gastronomic Tourism and Regional Development 

Gastronomic tourism is an experience pursued by attending and tasting food and beverages at 

primary or secondary producers’, visiting food and beverage festivals and consuming 

authentic specialties in various restaurants. An increasingly popular form of gastronomic 

tourism experiences is a cooking school where tourists can gain knowledge of the authentic 

regional food and drinks. (Hall – Mitchell, 2005) 

According to Petrini (2003), it offers opportunities for development even to poor and 

depressed regions through a new agricultural model. It can be stated that it supports small and 

local food producers and possibly strengthens their position in the market, as opposed to 

international and industrial food producers. (Hjalager, 2010)  

Gastronomic tourism is a local phenomenon that has a clearly positive impact on the economy 

of any region. It affects employment and local heritage, as most tourists seek to get to know 

not only the local food but also to know it is derived and produced, making it an ever 

increasing expression of cultural tourism. The development of gastronomic tourism also 

contributes to improving the general perception of the destination. 

Destinations that seek to promote gastronomic tourism have to recognise local products roles 

and then develop a range of competitive offerings. Thus, food and beverage staff must be well 

trained to satisfactorily increase visitor satisfaction. (UNWTO, 2013)  

Food and beverages may be a key reason for travellers to visit a particular destination and is a 

key contribution to the economy of tourist destinations (Kivela – Crotts, 2006; Telfer – Wall, 

1996). 

According to Misiura (2006), food has been acknowledged as 1. component of the regional 

culture which travellers consume, 2. component of tourist marketing, 3. promising part of the 

regional rural and economic growth, 4. local coefficient which is influenced by the 

consumption habits and affectations of the tourists. 

Hall et al. (2003) stated that it is important to promote regional attributes of the food, wine, 

and tourism products. Furthermore, having the name of the destination included in the product 

name, the destination itself turns into a brand and contains the value for the brand and 

destination (Hall, 2004). The food and wine tourism industry depends on the branding and 

promoting on the regional, national and international level to have an advantage in the food 

and beverage tourism market. (Hall, 2004)  

Hall – Sharples (2003) argued that local gastronomy brings value for the tourism industry in 

two ways – by the support provided by the sales of artisan food products to tourists and 

preservation and cultivation of landscapes. Other effects are that tourism can stimulate 

agricultural services such as landscaping, tours on farms and processing sites, as well as farm 

holiday. (Telfer – Wall, 1996)  
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METHODOLOGY 

 

The paper was partly conducted using a qualitative approach as it aimed to investigate and 

describe local food/beverages experiences. An interview approach was used to understand the 

meanings that respondents appended to issues in more depth, rather than simply describe them 

at a superficial level as may be achieved through the use of questionnaires (Breakwell et al., 

2000; Eves – Dervisi, 2005). People who had experienced local food and beverage were 

identified through a criteria-based snowball sampling technique.  

The aim of the paper is to present and evaluate the gastronomic tourism as a viable 

development factor on the regional level in the Czech Republic. According to the objective of 

the paper, we decided to investigate the demand side and supply side. 

Demand side has been studied through the interviews with the five people in five Czech 

regions what are the less visited by tourists (domestic or foreign). Given the qualitative nature 

of the information gathered and the size of the sample, the survey responses were not 

amenable to statistical analysis. In the main fieldwork, semi-structured interviews were 

conducted using standardised open-ended questions. The questions are both semi-structured 

and open-ended to encourage free expressions of interviewees´ thoughts and feelings.  

Supply side was investigated by the study of relevant literature, by the information from the 

official websites of the selected regions and by observation. 

 

 

RESULTS AND DISCUSSION 

 

To assess the impacts of gastronomic tourism on regional development in the Czech regions 

opinions of twenty-five respondents were collected. Twenty-five respondents were contacted 

by telephone or email and all agreed to be interviewed (see Table 1). At this stage, the 

purpose and the subject of the interview were outlined. From each of the following regions 

were contacted five respondents: Plzeň Region, Liberec Region, Vysočina Region, Hradec 

Králové Region and Ústí nad Labem Region (see Picture 1). 

 

Figure 1. Selected Czech Regions 

 
Source: Author’s own edition 
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Given the qualitative nature of the information gathered and the size of the sample, the survey 

responses were not amenable to statistical analysis. 

The interviews took place at the interviewees´ workplaces. Gillham (2000) points out that 

“there is a common assumption that people will talk more freely in their environment.” The 

interviews were conducted in five selected regions and took place over a period of three 

months from January to March 2016. 

The overarching purpose of the research was to understand the extent to which regional food 

and local beverages may strengthen visiting of the selected region in the Czech Republic. 

 

Table 1. Profiles of respondents 
No. Region Age Education Preference 

1 Plzeň Region 41-50 Higher education International cuisine 

2 Plzeň Region 31-40 Secondary education Tradition Czech cuisine 

3 Plzeň Region 15-20 Secondary education International cuisine 

4 Plzeň Region 21-30 Higher education International cuisine 

5 Plzeň Region 41-50 Secondary education Tradition Czech cuisine 

6. Ústí nad Labem Region 41-50 Terriary technical 

education 

International cuisine 

7. Ústí nad Labem Region 41-50 Secondary education Tradition Czech cuisine 

8. Ústí nad Labem Region 21-30 Higher education International cuisine 

9. Ústí nad Labem Region 31-40 Higher education Tradition Czech cuisine 

10. Ústí nad Labem Region 21-30 Higher education International cuisine 

11. Liberec Region 21-30 Secondary education International cuisine 

12. Liberec Region 21-30 Secondary education International cuisine 

13. Liberec Region 21-30 Higher education International cuisine 

14. Liberec Region 31-40 Higher education Tradition Czech cuisine 

15. Liberec Region 41-50 Higher education Tradition Czech cuisine 

16. Hradec Králové Region 21-30 Secondary education International cuisine 

17. Hradec Králové Region 21-30 Higher education Tradition Czech cuisine 

18. Hradec Králové Region 21-30 Higher education International cuisine 

19. Hradec Králové Region 41-50 Secondary education International cuisine 

20. Hradec Králové Region 51-60 Secondary education Tradition Czech cuisine 

21. Vysočina Region 21-30 Secondary education International cuisine 

22. Vysočina Region 21-30 Higher education International cuisine 

23. Vysočina Region 21-30 Higher education Tradition Czech cuisine 

/International cuisine 

24. Vysočina Region 21-30 Higher education Tradition Czech cuisine 

25. Vysočina Region 51-60 Secondary education Tradition Czech cuisine 
Source: Author 

 

Age and educational background were found to be the key factor, influencing consumption of 

local food and beverages. Glanz et al. (1998) maintained that as income and education level 

increased, people perceive food not to satisfy simple hunger but supply the sense of taste. In 

other words, socio-demographic changes, more education, and better jobs, can be significant 

influencing factors in food choice. (Wadolovska et al., 2008) 

Based on interviews the following trends were identified: 

 Local drinks are very often integral part of the demand of visitors. Among the mostly 

demanded local drinks belongs wine and beer; more and more popular are also herbal 

teas. Higher preference of local drinks and regional food is evident in Plzeň Region.  

 Only a few of interviewees participate in activities, such as tasting menu, tasting 

beverages, cooking courses for visitors linked with traditional Czech cuisine. Higher 



57 
 

activity in this connection is recorded in the Plzeň Region and Hradec Králové 

Region. 

 Among the popular organised events connected with traditional Czech cuisine belong 

food festivals, Easter and Christmas markets. 

 Some participants believed that the authentic experience (and supply of authentic 

tradition food) could be seen as new and unique experience. 

 

The offer of selected Czech regions for the gastronomic tourism is reviewed in Table 2. 

 

Table 2.  Prerequisites of the gastronomic tourism in the selected regions of the CR 

 
Region Food 

Festival 

Beer 

Festival 

Breweries Wine 

Harvest 

Christmas 

markets 

Eastern 

markets 

Plzeň Region X X X X X X 

Ústí nad Labem Region X X X X X X 

Liberec Region X X X X X X 

Hradec Králové Region X X X X X X 

Vysočina Region X X X X X X 
Source: Author 

 

In this context, we must not forget about a few projects that are designed to promote 

gastronomic tourism of the Czech Republic at the national, regional and local levels. 

Project „Czech Specials” is a partner Project of the CzechTourism Agency, the Czech 

Association of Hotels and Restaurants and the Czech Association of Cooks and 

Confectioners. The aim of the Project is to raise awareness of Czech regional cuisine, as well 

as to support restaurants offering modern-style traditional Czech cuisine. It presents Czech 

cuisine with its diversity among the regions, various unique meals as well as wide range of 

their preparation. Czech restaurants can offer their customers good-quality service. Moreover, 

Czech Specials is also a certificate, granted to restaurants where customers can be sure to get 

traditional Czech food in appropriate quality. 

The project "Heritage Trails" aims to explore and utilize the existing potential of regions in 

the field of the original and authentic regional cuisine and tourist product creation with a 

unified brand and its placing on the market. The European Centre for Ecological and 

Agricultural Tourism (ECEAT) administers the project. 

Due to increasing demand for local food, the project "Regional food" of the Ministry of 

Agriculture has been developed. Mark "Regional food" has been awarded since 2010. The 

aim of the project is to promote tasty, quality and regional food on the market. 

 

CONCLUSION 

 

Today tourists search for the uniqueness in the places they visit. Food and beverages can be 

used as a means of advertising and branding a tourism destination and marketing place-related 

tourism products. A food identity can be used to market and brand a region as a gastronomic 

tourism destination and give a taste of a locality. It represents a general enhancement of 

cultural heritage, facilitates tourism producers to sharpen the profile of destination and 

contributes to the tourist´s experiences of the area.  

Based on the interviews and analysis of supply for gastronomic tourism in selected Czech 

regions it can be said that the offer of regional food and local beverages has the significant 

impact on the regional tourism development. 
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THE STRUCTURAL REFORMS UNDERTAKEN IN THE BANKING SECTOR IN 

TURKEY 

ADNAN KALKAN – MEHMET GENÇTÜRK14 
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ABSTRACT: The early stages of banking and finance in Turkey were one of its brightest 
periods, even though it was the toughest because of lack of capital and unfavourable initial 
conditions. The finance and banking conception was quite rational and potential crises were 
eliminated through careful choices. In the following years, boom and bust conditions 
dominated financial services provision with a crisis in every decade under different economic 
policy frameworks. Since 2001, European convergence has been leading the way and one may 
argue that Turkish banking and finance is ready for the challenges of the 21st century, 
supported by fast-increasing foreign participation that has increased capital adequacy ratios. 
In this paper we aim to analyse the historical developments and structural reforms 
undertaken in banking sector in Turkey. Moreover, some basic and key parameters related to 
the Turkish banking sector were given. Data were collected from SDIF (TMSF), under 
secretariat of Treasury of Turkey, Central Bank and BRSA (BDDK). 

 

INTRODUCTION 

 
The aim of this paper is to analyse the history and evolution of banking in Turkey. It may not 
be a strong assumption that banking is an activity purely based on trust and reliance on the 
goodwill of deposit custodians or credit repayment. It requires proper regulation and 
supervision under the social rule of law with proper societal and habitual records. As 
nationalism became a destroying trend for the Ottoman Empire and many different groups of 
the Empire preferred to declare independence, Turkish banking and financial development 
began to take its first steps as secularism was one of the main components of the new 
Republic. Interest was therefore allowed to be a part of personal wealth creation. 

 

BANKING HISTORY IN TURKEY 

The Ottoman Empire has generally been blamed as having missed the opportunities of 
industrial revolution. It may be true to argue that, although the Ottoman Empire was among 
the major empires playing a global role in those times, it failed to create a strong capital base 
in order to stimulate sustainable development and increase welfare within its borders. The 
reasons are many and varied, ranging from the continuous loss of land as a result of strong 
pressure from the nationalist movements within the Empire, to tired and unmotivated citizens 
because of the corruption and mismanagement within the Istanbul Palaces. (Görmez, 2008) 

One of the signs of this mistake is the fact that commercial banking development within the 
Empire was limited to a couple of bankers settled in a particular district in Istanbul called 
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Galata. Even though street banking triggered the start of banking and finance, the strict rules 
of Sultans Treasury management prevented private banking from emerging. There was an 
incentive for local wealth holders to lend to the Sultans and this that brought the Galata 
bankers as the early experiments in banking and finance. 

Banking licences had been distributed in order to ease the burden of borrowing more from 
European capitals. Ongoing wars in many parts of the Empire put huge pressure on public 
finance and created a destructive borrowing requirement. Bank licenses were mostly given to 
foreigners. Some of the banks were named as follows with the year of establishment: 

- 1845: Banque de Constantinople; it was the first Bank of the Ottoman Empire 

- 1856: Bank-ı Osmani 

- 1859: İttihadi Mali 

- 1860: Türkiye Bankası 

- 1863: Bank-ı Osman-i Şahane; it was licensed as the Central Bank of the Ottoman Empire. 
It emerged from Bank-ı Osmani that was founded by a British and French joint venture. 
Later, a new approach in favour of national banks was brought in and in 1863 Ziraat Bank 
was established with state capital. 

- 1868: İstanbul Emniyet Sandığı; it was followed the tradition but foreign banks created 
joint ventures with local capital as well. 

- 1869: Austria-Ottoman Bank 

- 1872: The Austria-Turkish Bank. 

Coincidently, in 1881 Duyun-u Umumiye was established as a declaration of the bankruptcy 
of the Ottoman Treasury and external control over public finances was introduced. It was the 
end of banking and finance in the Ottoman Empire even though Istanbul Bankası was not to 
be established until 1911. It may be worth underlining the fact that there was never a banking 
act in the Empire, but only some financial regulations such as Murabaha convention in 1887. 
(Görmez, 2008) 

Until the creation of a national central bank in 1930, there were around 22 small domestic and 
13 large foreign banks with 419 branches. In the first decade of the young Republic, the 
incentive to pursue a policy of nationalisation was high in the light of the strong negative 
reaction to foreign capital. Foreign banks, however, were not closed, as they were capable of 
providing cheaper and long-term finance from a strong capital base. There was no problem in 
understanding the importance of finance for growth and trade, and local banks were 
empowered for regional development. Learning banking in the early years of the Republic, 
escaping from financial crisis and even resisting the effects of the United States’ Great 
Depression of 1929 with almost perfect fiscal discipline allowed the emergence of a mixed 
private-public banking system that eased the burden of financial re-development and re-
structuring. Between 1923 and 1932, more than 20 local banks went bust mostly because of 
the Great Depression. 

In order to support national capital accumulation, Turkiye Is Bankası was licensed as a private 
bank capitalised with certain incentives in 1924. Additionally, the re-structuring of Ziraat 
Bank for agricultural support was completed. These two banks are still active and are leading 
banks in their areas. In order to support manufacturing, the Industrial Bank of Turkey (Sınai 
ve Maadin) was established in 1925. Another sectorial bank was created for construction in 
1927 as Emlak ve Eytam Bankası. A National Central Bank came after ten years from the first 
meeting of the General Assembly. Between 1923 and 1932, more than five foreign banks 
opened branches as an indication of the liberal approach to international capital. In 1932, 
there were around 45 national banks in Turkey. Additionally, sectorial banks were created in 
order to give incentives for prioritised areas of development. For example, Sumerbank was 
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formed in 1933 to encourage the development of the textiles sector. Moreover, there was the 
Municipal Bank for regional development, Etibank for natural resources including iron and 
steel, Denizbank for sea lines and maritime development and Halk Bankası for small- and 
medium-sized enterprise credits. 

During the second half of the 1940s, small banks with low capital bases disappeared fast. A 
newly emerging trend was the fast growing private banks which reached 30 in number. For 
example, in 1946 Yapı Kredi and Garanti, in 1948 Akbank, in 1953 Demirbank, in 1954 
Sekerbank and Vakıfbank were formed. An explosion in branch numbers and increased non-
price competition occurred because of interest rate controls. In 1958, the banks came together 
to establish Turkish Bankers Association. (Görmez, 2008) 

Table 1. Banking history in Republican Period 

 

Period Period 

National Banking Period 
1923-1932 

Establishment of State Banks Period 
1933-1944 

Development of Private Banking Period 
1945-1960 

Planned Banking Period 
1960-1980 

Liberalisation and Openness Period in 

Banking 1980-2000 

Re-structuring Period 
After 2000 

Source: Görmez, 2008, pp. 13-15. 
 

REGULATORY AND SUPERVISORY INSTITUTIONS 

Banking Regulation and Supervision Agency (BDDK) 

1990’s was a period of significant volatility for Turkish banking sector. During this period, 
the banks invested in government securities as the intensity and worked with high foreign 
currency open positions. This excessive risk-taking tendency burdened heavy costs to the 
economy by depreciating the 1994 crisis largely of Turkish Lira. 

The Crisis, combined with other structural problems became quite severe and 11 banks were 
seized during the period 1994-1999. During this period, there is a fragmented structure for the 
regulation and supervision of the banking sector. 

While Undersecretariat of Treasury is responsible for the implementation of the Banking Act, 
the preparation of secondary legislation relating to the law, carrying out on-site inspections 
and the implementation of administrative and criminal sanctions against the bank; Central 
Bank is responsible for the distant supervision of banks and the administration and 
representation of the savings deposit insurance fund (SDIF/TMSF) which insures the savings 
deposits. 

In 1999 the removal of the fragmented structure of the regulation and supervision of the 
banking sector and the establishment of a single independent supervisory and regulatory 
authority were decided. 

The main objective here is the creation of the regulation and supervision of an independent 
decision-making and increase efficiency. 
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As a result of these developments, with the 4389 Banking Act, Banking Regulation and 
Supervision Agency (BRSA/BDDK) is decided to establish in June 1999 as a public entities 
and authorities which have administrative and financial autonomy and the authority began to 
operation in August 2000. 

Savings Deposit Insurance Fund (TMSF) 

Savings Deposit Insurance System, the institutions created for the protection of deposits is the 
most advanced up to the present. System operates between deposits owner, banks that accept 
deposits and institution that insurances’ deposits. The sanction is based on the rule of law to 
the country’s legislation. The institution that will charge a certain amount of insurance 
premiums if bank can’t pay deposits back to the owner, institution will become a part of the 
operation. Institution pays to depositors with deposits up to the amount received by insurance. 
It also started the legal process for banks falling into insolvency to get back the amount 
depositors paid. 

Savings Deposits and Participation Funds of Insurance; guarantees that the losses which occur 
from banks failure to pay, will be paid fully or partially by state or private institutions. In 
Turkey SDIF (TMSF) which is a public entity, is the authority to insuring the saving deposits 
and participation funds. 

 

CONFIGURING THE TURKISH BANKING SYSTEM AND REGULATIONS 

Banking in the 21st century began with a terrible crisis but subsequently was given an 
opportunity to concentrate on micro-economic problems. The increasing pressure of 
competition and the need to develop an extensive set of risk controls became welcome 
problems for banks following the macro-economic problems of the past decades. Managing 
EU convergence, sustaining profitability under heightened global volatility, managing foreign 
exchange risk carefully when private sector was heavily indebted in foreign currencies under 
a floating exchange rate regime, expanding at least locally in order to compete globally were 
among the challenges for banks. (Görmez, 2008) 

The objectives of the restructuring of the banking system are ensuring a healthy structure to 
banks that fail to meet their financial obligations, and to reach a sustainable level of 
profitability for banks. 

Depending on the socio-political and macro-economic structure of the countries in 
restructuring the banking system of each country follows different methods. However, the 
basic principles remain the same. These basic principles consist of four stages: 

1. Restoring the confidence (prevented from reaching the crisis of the dimensions), 
2. Achieving a more powerful and robust structure of the bank (to be rearranged capital 

adequacy), 
3. Having a strong financial structure of banks after the financial measures and a well-

functioning payment system, 
4. Activating the structural and operational precautions to get more efficient and healthy 

system structure which is disrupted. 

With financial liberalisation in the Turkish banking system since the beginning of the 1980’s, 
the entry facilities are extended to the banking system and there has been an increase in the 
number of banks and employment. However, the Turkish banking system has been 
transformed from its core business which is a financial intermediation to a structure that 
provides public funding. 
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In 1990’s the Turkish banking system has been exposed to systemic risk: 

1. Lack of equity, 

2. Low asset quality, 

3. Small-scale and multi-branch banking and 

4. Poor risk management and internal control, etc. 

Macro-economic and political instability experienced two major financial crisis that led to the 
banking system, combined with problems in the financial structure of the restructuring: 2000 
and 2001 crises. 

The restructuring and adjustments taking place in the Turkish banking system are: 

1. Ensuring confidence, 

2. Legal regulations 

3. Financial arrangements 

4. Structural adjustments and 

5. Operational arrangements 
 

Ensuring Confidence 

Financial markets are working on the basis of trust and banks are collecting funds thanks to 
their confidence. To get confidence balance sheets always can meet the requirements at pay 
off time and there should be cash for emergency situations or that cash should be found easily. 

Within the framework of the restructuring of the Turkish banking system in May 2011 by the 
BRSA (BDDK) the “Banking Sector Restructuring Program” was prepared and released to 
the public. These arrangements include four key elements: 

1. The financial and operational restructuring of the state banks, 
2. The banks’ which are controlled by SDIF,  mergers, sales or liquidation to be 

resolved as soon as possible, 
3. Creating a healthy structure to private banks which are negatively affected by the 

current crisis, 
4. The banking system will be strengthened in the framework of supervision and 

control and system is carried out more effectively and embodiments that would 
achieve a competitive structure. 

The program of the restructuring banking sector was strengthened within the framework of 
Law No. 4743, published in the January 31, 2002 and the legal framework has been created to 
support the provision of public capital to private banks. 

 

Legal Regulations 

In order to create a legal basis to the bank’s restructuring program, particularly in this process, 
ensuring compliance with the existing legal framework or creating of new laws are needed. 
Some of the regulations for restructuring the Turkish banking system are as follows: 

 By Law No. 4603, the privatisation of state banks restructuring has been launched, in 
this context, Ziraat bank has been passed to the joint-stock company. Decisions of the 
council of ministers with the management of public banks in 2001 were transferred to 
a joint board and the restructuring and privatisation authority is given to this board. 

 With “measurement of banks’ capital adequacy directive relating to the assessment” 
which released in February 2001, consolidated and non-consolidated basis in the 
assessment of capital adequacy and liquidity carried on the balance sheet, currency 
and interest rate risks, is arranged to be included in the calculation of capital adequacy. 
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 To resolution of bad assets problems in the banking system and to strengthen the 
private banks’ eroded capital structure, the law which is "no.4743 restructuring the 
financial sector debt" was prepared and entered into force in January 2002. 

 SDIF (TMSF) was given new authorities, its organizational structure, duties and 
responsibilities regulated by the new regulation, financial and operational aspects of 
the restructuring fund bank of the transfer should be resolved through mergers and 
sales activities were carried out in a manner consistent with program targets. 

 

Financial Regulations 

Following the financial solutions were carried out with the support of the legal framework 
which is already created in Turkish banking system. 

 Taken with legal measures of public banks’ duty losses are guaranteed. These banks 
duty losses in future activities are also prevented. Both cash and securities were 
transferred to Halk Bank of Turkey and Ziraat Bank’s to strengthen the capital 
structure. 

 Secretariat of Treasury has been transferring cash payments during 2001, paper 
change, resources to public banks to regulation of liquidity. 

 In June 2001, domestic debt swap was performed by Secretariat of Treasury so private 
banks open foreign currency position significantly shutdowns are provided. 

 

Structural Regulations 

Structural measures and the results in the Turkish banking system are as follows: 

 The results of studies regarding the quality and resolution of troubled assets in the 
banking system in October 2001 BRSA (BDDK) signed an agreement with a South 
Korean asset management company. 

 SDIF (TMSF) asset Management Company became operational in September 2002 
and was presented to the public.  

 In the context of the development and commercialization of state-owned banks in the 
institutional sense, the restructuring program and roadmap at the end of 2001 has been 
prepared and implemented. 

 State-owned banks and private banks with new regulations have concentrated their 
work to rationalize the number of branches and staff, also have increased cooperation 
between the work of automation and branch offices. 

 Started to initiatives concerning the sale of SDIF (TMSF) banks, some of the branches 
listed reduced staff numbers have been rearranged and some banks are merged before 
the sale. 

 The banks’ whose control on SDIF (TMSF), branches were reduced, stuff numbers 
were rearranged and some banks were merged before sale. 

 

Operational Regulations 

 In the Turkish banking system as part of the restructuring from operational state-
owned banks, the organization of these banks, technology, products, human resources, 
credit, financial control, planning, structure according to risk management and the 
need for international competition were targeted (BRSA, 2002). 

 Operational part of the restructuring of state banks has been turned a customer-
oriented, balanced growth and profit originated organization called matrix 
relationship. 

 A program has been established for profit and loss of public banks and monitoring to 
liquidity and interest rate margin. Thus, the assets and liabilities, return-cost of the 
ratios week has been determined weekly, balance sheet, profit and loss of the branches 
 can be determined on a daily basis (BRSA, 2002: 14). 
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 Private Banks have their own structure in order to improve efficiency to reduce costs 
and rationalise the number of branches and staffs have access to automation and 
efforts to improve cooperation between the branches. 

 

Effects of Basel I Criteria in Turkish Banking System 

After Basel I criteria’s operation  in Turkey, creation of banks’ risk culture, managers and 
banks perspectives with in accordance with new regulations improvements completion of 
technological investment, training of staff has gained importance. 

Basel I criteria of the low sensitivity of the risk resulting from the speed of the changes in the 
market, changes in the secondary market and derivatives market is that innovation does not 
envisage. 

BRSA (BDDK) which was established for guidance to the Turkish banks and in order to make 
the necessary arrangements was inspired by the Basel criteria in resolving problems and flaws 
mentioned the above. 

 

Effects of Basel II Criteria in Turkish Banking System 

Turkey has participated in the preparation of the Basel II criteria actively. In the framework of 
the development in the international markets, in Turkey, starting from 2002 until the date of 
28.12.2012, the BRSA (BDDK), continued the preparatory work for the transition to Basel II 
criteria. 

The Criteria’s are prepared opinions on the draft texts, with six banks participated in the third 
quantitative impact study and this work has been done to host the final meeting. 

In order to prepare the implementation of the principles of the process, in March 2003, “Basel 
II Steering Committee” which includes Banks Association of Turkey (BAT/TBB) within the 
banking regulation and supervision agency and consisting of representatives of banks was 
established. 

BRSA (BDDK) indicates great importance to Basel II because of this in March 2003 Basel II 
steering committee has established with participation of the responsible senior manager of 
risk management of several banks and BRSA (BDDK) officials within the BAT organization. 

Mainly the preparations has been making to implement Basel II criteria to “the banks with a 
significant level of activity”, Basel I criteria or more stringent requirements to other banks. 

In the roadmap which leads significant acceleration of the process to conformity to Basel II 
criteria, it is planned to approach the simple and standard measurement approaches for actual 
credit and operational risk in 2008, after 2008 planned to approach Basel II criteria using the 
advanced measurement. 

 

Effects of Basel III Criteria in Turkish Banking System 

The potential effects of Basel III criteria on the economy of Turkey and Turkish banking 
system can be listed as follows: 

 The difference between Turkish banking system’s capital adequacy ratio and core 
capital adequacy ratio is expected to be lower than the USA and Europe the banks’ 
(There was no need to capital to support for the crisis in 2008). 

 Considering the basic principles of the Basel III criteria, especially arrangements 
which are about “liquidity” and “capital buffer” are seen to be significantly similar 
with proactive measures taken prior to the crisis by BRSA (BDDK) (adaptation to the 
criteria is easy). 
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 Owing to proactive measures like “target capital adequacy ratio” implementation and 
flexibility on provisions regulation, Turkish banking system has remained strong by 
after last crisis and it creates good influence all over the word. 

 Basel III criteria will provide a more transparent structure of the financial sector. 
 Basel III criteria will help the classification of systemic risk in the macro and micro 

level. 
 Perhaps Basel III criteria’s the most important effect will manifest itself in the collapse 

of the unregistered economy, which will bring together the efforts of the banking 
supervision and control system more effectively. 

 By applying asset-liability management effective, the link between market risk 
management and information flow will become stronger. 

 There will be significant changes in banks’ risk appetite and risk perception. 
 Basel III criteria will support the improvement of asset quality of banks by helping to 

banks’ commercial and institutional customers’ institutionalisation and experiencing a 
positive development. 
 

KEY INDICATORS IN TURKISH BANKING 

 

In Turkish banking system as December 2015; there are 34 deposit banks, 13 development & 
investment banks, and 5 participation banks. Thus, totally 52 banks are operating in Turkey. 

 

Table 2. The number of banks, staff and branches in Turkish banks (Dec, 2015) 

 

Basic Indicators Values 

The deposit banks 34 

The development and 

investment banks 13 

The participation banks 5 

Total number of banks 52 

The number of staff 217,504 

The number of branches 12,269 

Source: BRSA, 2002 

Compared to the previous quarter of the banking sector (September 2015), the number of 
branches 60, the number of staff decreased 502 people. The number of branches is 12,269 and 
the number of personnel is 217,504 in December 2015. 

Assets of the Turkish banking sector increased 18.2% in December 2015 compared to the 
previous year period and realised as TL 2.357 billion. Balance sheet items in December 2015 
period compared to the previous year; non-cash loans increased 19.5% and derivative 
financial assets increased 29.4%. 

The ratio of Total Assets to Gross Domestic Product in Turkish banking sector was realised as 
1.14 by the end of 2014. Turkish banking sector’s capital adequacy ratio in the period of 
December 2015 was realised as 15.56%. The capital adequacy ratio of state banks as a 
16.77% in the banking sector ownership discrimination groups are above the industry 
average. 
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The capital adequacy ratio of deposit for function groups in discrimination; deposit banks, 
participation banks, development & investment banks, respectively, was recorded as 15%, 
14.91% and 28.26%. 

Table 3. Some basic indicators in banking sector 

 

Basic Indicators Values 

The asset size of the Turkish banking sector (billion TL - Dec,2015) 2.357 

Increase in non-cash loans (Dec, 2015) 19.5% 

Increase in derivative financial assets (Dec, 2015) 29.4% 

The ratio of total assets of the Turkish banking sector to Gross domestic product 

(at the end of 2014) 1.14 

The capital adequacy ratio of the Turkish Banking Sector (Dec, 2015) 15.56% 

The capital adequacy ratio of state banks in distinction of ownership groups in the 

banking sector 16.77% 

The capital adequacy ratio of deposit according to distinction of functional groups 

in participation banks 15% 

The capital adequacy ratio of deposit according to distinction of functional groups 

in development banks 
14.91% 

The capital adequacy ratio of deposit according to distinction of functional groups 

in investment banks 
28.26% 

Source: BRSA, 2002 

 

CONCLUSION 

 

The Turkish banking system paid a huge price for all these problems and the 2001 crisis 
erased more than 4% of national income. At the time, a challenging reform agenda including 
both micro- and macro-economic policies was put in place and, due to the cost of past 
financial turmoil, there was social consensus banking reforms. Central bank independence 
was one of the most important reforms to limit the monetisation of public deficits. Banking 
re-structuring and re-capitalisation have been implemented successfully and a new road map 
for eventual European Union membership has been executed. This phenomenon was also 
supported by a successful IMF stand-by program. Since 1923, there have been quite difficult 
times for Turkish banking systems. Nevertheless, with the current window of opportunity 
with favourable demographics arising from the young population structure, Turkish banking 
and finance seem ready for the future challenges of managing current account deficit 
financing, reversing the impact of dollarisation, breaking out of the trap of concentration on 
the domestic market under the increasing pressures of globalisation and bringing Turkey into 
the European Union. 
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ABSTRACT: Entrepreneurial Code of the Republic of Kazakhstan regulates issues of 

importance to the business activities, establishes common principles for cooperation between 

businesses and the state, provides corporate governance institute in the activities of 

businesses. A number of issues of doing business are regulated by the Civil Code of the 

Republic of Kazakhstan, due to the ratio of relevant questions of civil and business codes. 

This article describes and examines characteristics of civil liability of employers, the main 

forms of contractual liability. 

 

INTRODUCTION 

Article 30, Section 7 of the Entrepreneurial Code of Republic of Kazakhstan, accepted on 

October 29th, 2015, is devoted to responsibility for violations of the Republic of Kazakhstan 

legislation in the sphere of entrepreneurship. This type of legal liability has certain 

characteristics. 

First, responsibility is a form of state enforcing the violators to be subject to the law. This 

form facilitates and ensures legal responsibility to the state-coercive measures, regulatory and 

preventative. In fact, there are significant differences between them. State-coercive preventive 

measures with regulatory principles are aimed to prevent the occurrence of potential 

violations or elimination of those violations by the people who actually violated legislation. 

The list of such measures includes the following actions: notification, recognition of rights 

and the establishment of the fact having legal value, recognition of irrelevant normative acts, 

as well as sanitation and rehabilitation of the property status of the enterprise – debtor, 

recognition complaint of the citizen in the actions of officials by the national court, 

recognition the invalidity of the contract and similar measures by the national court. 

State-coercive measures based on the preventative principles are implemented during the civil 

right conflicts, when conflicting sides ask for assistance to the local or national court of 

justice, under such conditions when conflict cannot be resolved without court’s interference. 

In contrast to juridical responsibility, these measures are not bound to the violator’s 

enterprise, since coercion in this case is a form of already existing violation of the civil law.  

Therefore, responsibility being one of the state-forcing measures characterised by further 
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encumbrance of the offender over the duties that he or she carries as a member of the original 

relationship. Modern civil liability under market conditions is subject to a specific legal 

regime. Its essence lies in the fact that in the economic sphere of society there has evolved 

with respect to certain principles of the market economy: business freedom, the equality of 

participants in civil legal relations, freedom of contract, etc., as well as the absence in these 

relations of elements allowing counterparty affect other methods of non-economic nature. 

Second, the factual basis and the time of occurrence of legal liability is an offense giving rise 

to a legal relationship between the offender and the state. Like any other measure of state 

coercion, responsibility is the sanction for the offense. However, not all penalties are 

necessarily measures of legal liability. In particular, measures such as debt collection or 

seizure of property from unlawful possession only aimed at the restoration of violated rights 

and are not bound to the punishment of the offender; thus, do not lead to negative 

consequences for the entrepreneur in the form of his deprivation of any rights. 

Third, responsibility is accompanied by the use of property-related sanctions. Deprivation of 

the right to property is mainly expressed in the character and property seized in favour of the 

state, pay fine, damages or penalties. However, it is also possible that imposition of sanctions 

in the form of restriction or deprivation of other rights which are, first of all, to restrict or 

eliminate legal entrepreneur, but also affect the property interests of the entrepreneur who has 

been called to account. Such measures can include: 

- Liquidation of the legal entity by court decision in the case of activities with a gross 

violation of the legislation: the systematic implementation of activities contrary to 

the statutory purposes of the legal entity; carry out activities without proper 

license or activity prohibited by the legislative acts (Article 49 paragraph 2 of 

claims Civil code of Republic of Kazakhstan); 

- The application of criminal sanctions in the form of deprivation of the right to occupy 

certain positions, engage in certain activities, restriction or deprivation of liberty 

for a certain period of time. 

And finally, violation of the requirements for entrepreneurship can be followed by other 

different measures of responsibility, such as civil, administrative and criminal liability, each 

measure can be applied depending on the content of the legal stance, the size of the damage 

caused, severity and public danger. Thus, the responsibility in the field of entrepreneurship is 

a sanction under the rule of law and entailing negative consequences for the entrepreneur in 

the form of deprivation of rights as a result of violation of the law, or the lawful rights and 

interests of other persons in the course of doing business. 

There are three types of legal responsibility of business entities: civil, administrative and 

criminal. Civil liability is characterised by specific features that restrict it from other kinds of 

legal liability. Firstly, the compensation should be equivalent to the harm or loss; secondly, 

the civil liability associated with the use of property sanctions, regardless of the nature of the 

harm; Thirdly, for the same type of offense to the various participants of property turnover 

shall apply equally in terms of accountability measures; Fourth, civil law includes a number 

of provisions that establishes responsibility for the case in the absence of the offender guilty; 

Fifthly, consequences of a civil law violation can be eliminated by the offender voluntarily, 

without the intervention of the court or other state bodies. 

Thus, the civil liability refers to a sanction related to the additional property hardship for the 

offender and having the purpose of restoration of the violated property rights of the victim 
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(the lender). Depending on the grounds for the emergence of civil liability, it is essential to 

distinguish contractual and non-contractual liability. Under the contractual liability, in case of 

failure or improper performance of an obligation arising from the contract, it is essential to 

apply the principle of irresponsibility. One of the important questions in addressing 

contractual liability is its demarcation from other categories of civil law, as applied in relation 

to other violations of subjective rights. It is worth noting that it is crucial to demarcate 

responsibility for violation of contractual obligations from measures, urging violator to follow 

given measures. Analysing the content of these institutions, we can come to conclusion that 

they are not identical but rather overlapping concepts. For example, according to the Article 1, 

section 428 civil code of Republic of Kazakhstan, in the case if seller provides consumer with 

poor quality product, then consumer has the following rights: to ask for decline of the 

product’s price; to eliminate all the poor conditions of the product until given time by the 

consumer; reimbursement of expenses for elimination of deficiencies; Replacement of the 

goods of inadequate quality corresponding to the contract; As it can be observed from the 

Civil code of Republic of Kazakhstan, measures for violator do not only include ways. In the 

above mentioned norm of the Civil Code of Kazakhstan, legal forms of influence on the 

proper conduct of the subjects are provided and these forms measure the impact of 

operational, state-coercive measures of preventive and regulatory nature, which cannot be 

identified with legal liability, because it does not correspond to its nature and characteristics. 

Under the measures, the operational impact of these legal means are understood as the nature 

of law enforcement, which are applied to the violator of civil rights and responsibilities 

directly to the authorised person as a party in civil matters without recourse to protection of 

the rights of the competent public authorities. These measures, in particular, are included: a 

unilateral refusal of the contract, delay in issuing the result of the work to the customer to 

make all payments, a faulty translation of the buyer to pay in advance for goods supplied to 

them and others. 

In contrast, the main function of property accountability measures of operative influence is to 

promote proper fulfilment of the obligations of participants in civil, rather than compensate 

violation of property sphere of the victim. Measures operational impact applied counterparty 

offending contractual obligation at the stage of a violation when, at least in his opinion, a 

violation of the obligations still reversible, and he still does not see the need for taking 

measures of property responsibility, or for some reason does not want to seek protection rights 

in court. Thus, contractual liability is a sanction to be applied for the recovery of property 

lender provisions violated as a result of non-performance or improper performance of the 

contract and expressed in other deprivations of property of the debtor. 

Current Kazakhstan legislation enshrines the principle of strict liability of entrepreneurs, 

providing an immediate application of the measures as property liability to the violator of the 

contract. One of the reasons for the refusal of the fault principle in the application of 

contractual liability measures in the business sphere was the declaration of independence of 

market participants. But the concept of freedom of contract and freedom of entrepreneurship 

implies not only rights but also obligations of the participants of contractual relations, the 

establishment of additional requirements to them as to professional market participants, 

including with regard to liability. From this position, the existence of general rules on the 

increased responsibility of entrepreneurs in the commitments is reasonable. In addition, the 

dispositive norm (Article 359 civil code) reserves the right to change the parties to the 

contract the general rule of their increased responsibility, including the corresponding 

condition in the contract. 
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The peculiarity of the person liable, engaged in business activities, is the fact that the basis for 

exemption from liability for the violation of a contractual obligation of the business can only 

serve as the impossibility of performance due to force majeure. 

Civil Code of Republic of Kazakhstan defines the irresistible force as "extraordinary and 

unavoidable under the given conditions" (paragraph 2, Article 359 of the Civil Code). We can 

say that this is the classic definition. At the same time, paragraph 1 Article 182 of the Civil 

Code retains the definition of force majeure, by analogy with the earlier norm of earlier 

legislation as an extraordinary and unavoidable under the given conditions of events. In this 

connection it is necessary to pay attention to the contradiction between the definitions of force 

majeure in the current Civil Code. 

After the general formulation, Civil Code provides examples that extensively explain the 

meaning of force majeure: natural disaster, war, etc. Natural disaster is an occurrence that 

nobody can regulate and prevent and has control over. War is the result of people’s will and it 

cannot depend only on the one group or individual. When it is written etc., it implies that 

there can be other conditions as well that no one has control over and can regulate.  

Civil Code provides two major characteristics of force majeure: extremity (emergency) and 

unavoidability. These two features provide the entrepreneur credentials not to become violator 

under some conditions.  

"Emergency" is characterised by unusual circumstances that prevent the parties to fulfil an 

obligation and a ground for excluding it from liability. And this is an unusual circumstance 

could be both external internal prerequisite for the breach. If no circumstances have arisen in 

extraordinary manner, the appearance of it is specific to the activity, and then link to the 

irresistible force is untenable.  

The second sign of a legitimate force majeure - it is unavoidable, that is, the inability of a 

person using best efforts to resist the rise of the circumstances. In general civil rule on the 

lender and, of course, the debtor is required to take all necessary measures to prevent or 

reduce the harmful effects. This rule is applicable in this case, only now the debtor must also 

prove that fact emerged was the absolute grounds breach of an obligation of any misconduct 

have caused it, the debtor did not commit, and confront him was not able to. 

Unavoidability under any given circumstance is caused by not only the individual abilities of 

the offender, but to a greater extent by external circumstances. Some authors in the legal 

literature factor unavoidable consequences of force majeure interpreted on the basis of the 

existing capacity at a specific person, but it seems that for the qualification of the 

circumstances of the more affluent position given the lack of capacity to prevent damage to 

any person. 

A common measure of civil liability is to compensate for losses. According to paragraph 4, 

Article 9 of Civil Code of RK term loss includes expenses that are made or to be made by a 

person whose right has been violated, the loss of or damage to property and lost income that 

person would have received under normal conditions of trade. In the legal concept of loss not 

mentioned cost savings, but in the judicial practice in the calculation of damages, this 

category is used, allowing to comply with the necessary balance of interests of the creditor 

and the debtor. Otherwise, the lender requires the debtor to claim damages in an amount far 

beyond that which is necessary for full compensation, called unjustly enrich the purchaser. 

The concept of loss is revealed through the definition of their composition and structure 
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elements. On the structure and amount of losses can affect a variety of factors. 

First, the nature of the breach of contract, type and destination of goods, duration of violations 

and others are important. With regard to the specific agreement, such as the composition and 

size of the losses will be different with non-delivery, short delivery, violation of the range, 

quality and conditions. In all cases, the common ground of civil liability is breach of 

contracts, and the occurrence of damages in this regard. 

Second, the lender needs to take reasonable steps to reduce or prevent losses. This attitude 

resonates with paragraph 4 of Article 9 of the Civil Code, which specified "expenses that the 

injured party has made or should be made to restore the violated rights." As a prudent lender 

of measures to restore the violated property can call transactions, instead of broken. 

The composition of losses as set forth in paragraph 4, Article 9 of the Civil Code provides for 

the following composition exploded loss: actual damages and lost profits. Differentiation 

occurs depending on the nature of the victim's losses, which were the result of a breach of 

contract. In general, the approach to the concept of the Kazakhstan legislator loss order and 

the size of their compensation is inherent in law countries of continental Europe. However, 

there are features prevailing in the science and practice. 

Real damage is characterised by a decrease in the (actual or imminent future) cash assets of 

the creditor. The innovation of modern civil law is the inclusion in the actual damage incurred 

by the creditor in addition to the actual costs, and also the future costs. Thus, in the real 

damage include: firstly, the costs actually incurred by the person at the time of submission of 

the claim; Secondly, the future necessary expenses that the person must be made to restore the 

violated right; Third, the loss or damage to property. 

Another element of the "loss" of the concept is the loss of profit (lost profit), which is an 

essential element of losses in commercial turnover. Subjects trade transact solely for profit, so 

the contractor violates the obligation, it is, first of all, deprives the aggrieved party of the 

expected profit, and only then forces her to make additional costs associated with the attempt 

to reduce the amount of damages. 

Collection along with the real damage for loss of profits is the realisation of the basic 

principle of civil law - full compensation for losses. 

Size is equal to the loss of profit, which could be increased, but did not increase the victim's 

property. The calculation of loss must be the size of benefits is made taking into account 

objective factors affecting the profit margins, for example, cannot ignore the seasonal price 

fluctuations. 

The penalty as a form of liability for breach of contractual obligations is more convenient 

legal means to restore the violated rights of the creditor. 

 In contrast to the loss penalty count just as it is a fixed amount or a percentage of a 

fixed amount.  

 The penalty is easier to prove in court, that is an absolute plus for the lender.  

 The undoubted advantage of the penalty and its benefit to the lender is that it is 

collected, regardless of whether the breach of contract has led to a loss to the lender.  

 Civil law does not allow the reduction of the size of the court exacted losses, at the 
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same time, suggesting the possibility of reducing the penalty amount.  

 Determining the amount of penalty, the contracting parties (in establishing a 

contractual penalty) and the legislator (with the penalty prescribed by law), thereby 

assess the significance of the secured obligation. 

In accordance with the legal definition, the penalty is recognized by law or contracts certain 

amount of money which the debtor is obliged to pay to the lender in case of default or 

improper performance of an obligation, in particular, in the case of the execution of delay 

(Art. 293 CC). 

Determination of the penalty in the Civil Code does not explicitly stipulate the cases where a 

uniform property can act as the subject of a penalty (art. 293 of the Civil Code). Thus, the 

court concluded that the recovery from the defendant the benefit of the plaintiff fine in kind 

(1213.2 tons of wheat) is illegal, because the penalty in accordance with art. 293 of the Civil 

Code is a sum of money and may not be levied in kind. The conditions of the contract the 

parties have designated this way to ensure the commitment is the penalty, in the statement of 

claim was operated norms of the Civil Code of the penalty. 

If a violation for a business, law or contract may provide for other forms of liability of the 

debtor. However, the largest number of legal disputes is connected with the use of the 

considered forms of contractual liability. 
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АBSTRACT: Globalisation of the social and economic relations has led to change of idea of 

economic efficiency, having connected her traditional parameters with not economic factors 

of production. For the last fifteen, twenty years we see how the institutional environment of 

business activity has significantly changed, there was a formation, and then and fixing of new 

formal and informal rules, ethical standards of conducting social and responsible business on 

the basis of the principles of a sustainable development. The question of trust to activity of the 

company moves to the forefront of corporate policy of the enterprises. Development of the 

concept of corporate social responsibility in Russia has begun only in the last decade. From 

now on the number of the Russian companies introducing the principles of social 

responsibility in the activity constantly increases. Explanation is active advance of the 

Russian business on the international markets, and aspiration of the companies to make the 

business more civilized, to strengthen reputation in the opinion of interested parties, to reduce 

the level of non-financial risks. Today, need of increase of social responsibility of business is 

noted at the highest state level.  

 

 

INTRODUCTION 

 

Why is it possible to explain a similar metamorphosis of concept of corporate social 

responsibility of the western economic environment for the last more than sixty years with? 

The answer to this question can try to be found in M. Porter and M. Kreymer's articles, (Porter 

– Kreymer, 2007) which are devoted to the analysis of the reasons forcing the companies to 

follow norms of corporate social responsibility. In their opinion, participation of businessmen 

in social projects is rather compelled reaction to influence from the population and non-

governmental organisations and isn't the conscious behaviour dictated by ethical standards. 

Authors come to two models of a binding of corporate social responsibility to corporate 

strategy: medium-term and strategic. The first is urged to provide medium-term maintenance 

of reputation and to reduce non-financial risks in the short term. The second means integration 

of corporate social responsibility into corporate strategy for improvement of the competitive 

environment.  

Other important aspect of modification of concept corporate social responsibility in the 

context of reasoning on the sense of economic activity can be found in researches of the 

American economist F. Fukuyama. "At the heart of economic activity, the economist writes, 

not only the aspiration to accumulation of perhaps bigger quantity of material benefits, but 
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also aspiration to recognition lies, there is clearer the major interdependence between 

capitalism and liberal democracy". Being a supporter and "propagandist" of liberal economic 

views Fukuyama carries out a thread from psychological requirement to be the best among 

equal, from "a pursuit of prestige on the basis of envy's comparison" and aspiration to 

accumulation, from Veblen’s of "the hidden economic motive to achievement of success" 

(Veblen, 2010) to growing "spirituality" of economic activity, "to investment with her that 

competitive energy which fed before life political. (Fukuyama, 1996) "Often people arrive not 

according to interests of reasonable increase in usefulness in her narrow understanding, but 

put in economic activity, he writes, the moral values which are present at public life" 

(Fukuyama, 1996). 

According to his views economic activity represents the most important part of social life and 

is fastened with various norms, rules, moral obligations and other customs which in total form 

society. At the same time he approaches one of the key theses, mental perception of results of 

managing:" … one of the most important lessons of economic life is concluded that wellbeing 

of the nation, as well as her abilities to the competition, is caused by the only pervasive 

cultural characteristic – the level of credibility inherent in this society", and, further," … in 

any modern society the economy represents one of the most fundamental and dynamic forms 

of communication of people". (Fukuyama, 1996) Thus, the trust arising in society allows 

lifting on new qualitative level interaction of various social groups of society with the 

company. 

Globalisation of the social and economic relations forms dynamics of scientific and technical 

progress puts new calls to education process, strengthens streams of migration of manpower. 

Process of globalisation has introduced not only expansion of an opportunity in spheres of 

trade, an exchange of knowledge and technologies, but also has at the same time increased the 

risks caused as mutual influence of national economies on the general economic environment, 

and behaviour of participants of the economic relations. Representatives, the countries, 

representing not only various on extent of economic development, and regions, but also 

representatives of various political systems and cultures are involved in international trade 

system and cooperation. The fact that for one it seems norm – for the conclusion of the 

contract happen the oral arrangement enough, for others is an unacceptable form of business. 

And here it is rather possible to speak about need of formation of uniform business culture 

against global institutional construction. 

Liberalisation and increase of degree of openness of national economies to streams financial 

and manpower lead to increase in scale of risks and threats for stability of economic 

development, preservation of environment, achievement of social justice. It is all about 

heterogeneity of the institutional environment, the level of social guarantees, and ability of 

institutes to maintain competitiveness. So, at structure of the price of the goods made at the 

enterprise in Western Europe or at the USA there are expenses connected with obligations of 

social insurance, ensuring quality of environment, introduction of new technologies, 

conducting scientific researches, patenting, etc. Similar payments or are absent in the price of 

the goods made by economies of developing countries or are present, but in insignificant 

degree.  

Multinational corporations together with transfer of part of the production to the countries 

with softer institutional soil introduce new methods of administration, new standards, as to the 

production, for example the quality standards of the ISO 9000 series, and to management and 

the reporting, standards of the ISO 14 000 and ISO 26 000 series. 

The aspiration to maintenance of high level of competitiveness dictates to the enterprises need 

of development of the new level of knowledge which is out of production – social 

technologies. But such formulation of the question can lead to aspiration "to embrace 

immensity", going deep into boundless open spaces of the social relations, there is a danger to 
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lose reference points, to drown in a chasm of social contradictions. To align economic 

interests of the enterprises and expectation of society in relation to productivity of these 

enterprises there was a need to outline a circle of so-called interested parties or 

"stakeholders", on which activity of the enterprises (services, production and expenses of this 

process, such as impact on environment, health of the population, an employment rate, etc.) 

has significant effect. In the standard of the reporting of GRI it is understood that such 

interested parties can significantly influence ability of the enterprises to realise the strategy 

and to achieve goals. (GRI, 2006) 

On business involvement degree into process of social transformations it is possible to 

allocate three levels of interaction. The first level is defined by aspiration of the enterprises to 

create a positive image, image of the company in the opinion of the public. Efforts at this 

level are usually limited to single charity events not on a system and long-term basis, on the 

width of the influence have dot character, don't pursue the aim of long-term cooperation. At 

this stage the enterprise seeks to receive certain preferences at local authorities and to fix an 

image "careful daddies" among narrow social groups, usually such where the public response 

from such cooperation will accept the greatest sounding. The similar form of manifestation of 

paternalism in the relations business – society has a definite purpose – to buy an arrangement, 

to reduce risks of the social conflicts. 

The second level is characterised by existence of the long-term plans accepted on a system 

basis, pursuing the aim of conducting dialogue with interested parties. He is characteristic the 

facts that at this level the strong social communications providing effective interaction 

business society are put. The enterprises reveal key "players" among interested parties; define 

extent of impact on social systems within which they function. Key aspects of relationship the 

enterprise society at this level are expressed in indicators of social productivity, connected 

with approaches to the organisation of work, human rights, environmental protection and 

responsibility for production. Indicators of productivity are reduced in the reporting which is 

carried to interested parties and which is urged to give comparable information on economic, 

ecological and social results of activity of the enterprise. 

Disclosure of information on how the enterprise reacts to the actual list of subjects 

characteristic of the concrete social environment, determines the context necessary for 

understanding by interested parties of results of activity in each concrete area. 

At the third level of social interaction business society is conducted the system work directed 

not so much to improvement of a business environment and a gain of trust of interested 

parties — stages of relationship, characteristic of the first two types, how many on creation of 

conditions of institutional transformations. 

The purpose of such institutional transformations is expressed, first of all, in aspiration of the 

enterprises to achieve the high level of competitiveness of the made goods and services. For 

maintenance of steady positions in the market in modern conditions it isn't enough to 

enterprise to turn out products in the parameters surpassing competitors, it has to improve 

constantly results of the activity, trace preferences of consumers, and introduce innovations. 

Without quality institutional environment it isn't possible to achieve competitive advantages. 

Emphasising that construction and change of system of formal and informal institutes 

represents considerable complexity G. Kleyner notes that "it is not just about adoption of the 

relevant legislative or other instructive regulations, but about creation of complete system of 

mutually supporting norms" (Kleyner, 2004). At the third stage the role of the enterprise as 

generator in system of social and economic institutes which consists in initiation, and then and 

fixing of institutional conditions, necessary for full functioning, is especially brightly 

expressed. Activity of non-governmental organisation — the World Council of Businessmen 

on a Sustainable Development (WBCSD) uniting in the ranks more than two hundred 

multinational corporation and which became the initiator of widespread introduction of the 
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reporting in the field of a sustainable development according to the GRI standard can be an 

example of such interaction. 

Integration of the principle of corporate social responsibility into strategy of development of 

business becomes characteristic feature of the leading national and international companies. 

Manifestation of this approach is preparation of the corporate social report. 

Social reports can be presented in three forms: in a free form; by the method of a threefold 

result (Triple Bottom-Line) estimating all three aspects of activity of the company - 

economic, social and ecological; in the standardized forms used in world practice (AA1000, 

SA8000, GRI). 

Modern priorities in the sphere of corporate social responsibility depend on the choice of 

strategic objectives of the company. In a number of the companies increase of influence of 

corporate social responsibility on growth of their market value (capitalisation) is observed. It 

is confirmed by emergence recently at once of several share indexes of social responsibility. 

At the same time lack of the tasks which are publicly declared by the company in the sphere 

of corporate social responsibility can become the reason of decrease in her assessment in the 

financial market. 

In Russia introduction of indexes of a sustainable development at the RTS-MICEX exchange 

is also offered, works on creation of tools for the aggregated accounting of social 

consequences of economic activity and the analysis of corporate responsibility at the macro-

economic level are conducted, but there are practically no methods of collecting and the 

authentic accounting of social investments of the separate companies. Development of 

independent examination of results of the analysis of corporate responsibility as integral 

component of audit is at the initial level. 

The main problems of introduction of such systems of indicators of corporate social 

responsibility for creation of rating scales is that their formation demands use of difficult 

complex and expensive procedures. Receiving the reliable information necessary for 

calculation of these or those indicators without the approved standard requirements is rather 

problematic. Especially, if in the analysed system (the country, the region) there is properly 

no adjusted statistical service and the unified forms of primary statistical reporting. 

The following main requirements have to be imposed to the integrated (aggregated) indicators 

of socially responsible investments: quantitative measurement, formation on the basis of 

priority basic indicators of development, the accounting of three main a development 

component: ecological, economic and social, opportunity applications at the territorial, 

regional and national level. 

Therefore the main methodological problem of formation of an integrated indicator of a 

sustainable development and the publication of the general rating of the companies is need of 

the data for him of the diverse estimates having various units of measure. This problem is still 

not solved. Aggregation shouldn't lead to decrease in objectivity of the analysis and reduction 

of the importance of these or those indicators. At the same time, the aggregation level is 

higher, it is more difficult to observe objectivity of the analysis, especially comparative 

analysis of various systems (the countries, regions) on an integrated indicator in case they 

have various priorities or problems of development. Development of uniform standards of the 

accounting of corporate social responsibility of separate firm is possible only that both the 

company and society has to be interested in full disclosure of information. 
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